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Senelith Inks 

















were the First lithographic inks 





made from dyestuffs 





treated with sodium tungstate 





for better suntastness 





and are still leading 





with their outstanding resistance properties 












































“HERE’S AN IDEA TO HELP US 
SELL MORE LETTERHEADJJOBS!” 


iw 


GAS RATIONING and travel restrictions take 
more and more salesmen off the road. How can 
business men keep up contacts with their 
customers? 


HAMMERMILL’S NATIONAL advertising tells 
them to make sales calls by mail. That opens the 
way for you to sell more letterhead orders. 


GO AFTER those orders now. Show your cus- 
tomers how sales letters can replace sales calls. 
And how good printing and good paper can give 
those letters more pulling power. 


FOR THE BEST RESULTS recommend Ham- 
mermill Bond. This paper is a top performer in 
your customer's office. It takes typing, pen and 
pencil writing cleanly .. . erases neatly, makes 
clear carbons . . . leaves the right impression 
with customers. 
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IN YOUR SHOP, Hammermill Bond lies flat— 
feeds well even on the fastest presses. It gives 
you full color bril. 

liance, accurate regis- 

ter, and a_ smooth, 

even lay of ink — the 

kind of a job that 

brings profitable re- 

orders! 


And there may be 
some useful ideas for 
you and your custom- 
ers in Hammermill’s 
new kit, “7 Timely 
Ways to Personalize a 
Company Letterhead.” 


Send for it today. 


Hammermill Paper Company, || 
Erie, Pa. 


Please send me—free—the kit, “7 Timely Ways 
to Personalize a Company Letterhead.” 


Name . 


Position 


(Please attach to your business tetterhead) 
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fF. paper uniforms J 
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@ Safe conduct for the sulfa compounds... 
to fighting men all over the world...to ad- 
vanced dressing stations...to base hospitals 
... safe conduct, and quick! 


Quite an order. 


It meant a whole new series of containers de- 
signed to meet all climatic conditions. Iceland 
frost, Borneo heat, downpours, bugs and sand- 
storms...the sulfa compounds had to have 
containers almost as miraculous as the drugs 
themselves. 


And that’s what they got. Paper turned the 
trick. Paper did the job. 


And paper is finding ways to lend a hand in 
other emergencies, too. In business where vital 
materials have been curtailed, for example, 
paper often holds the saving answer, although 
a priority rating may be necessary to clear the 
way. 

Out of all the innumerable jobs that paper can 


do, and the many extraordinary requirements 
it can meet, there must be a few directly appli- 
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Shaker Packages illustrated, designed by Hynson, Westcott & Dunning, Inc., Baltimore, Md. 
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cable to your own business. And if we seem a 
bit positive about this, it’s because we have 
been making paper for many years—making 
a thousand miles of it a day. 


During this time we have gained a fund of in- 
formation and experience that may prove use- 
ful to you right now. And certainly, when ma-. 
terials are again available, it will enable us to 
supply you with papers for many new and sur- 
prising uses. 


In the meantime, Oxford merchants and Oxford 
salesmen are at your service. 





OXFORD PAPER COMPANY 


230 Park Avenue, New York, N.Y. 

Mills at Rumford, Maine & West Carrollton, Ohio & 
Western Sales Office: 

35 E. Wacker Drive, Chicago, IIl. 














Can paper products take the place of scarce materials vital to 
the war effort? All our research facilities are concentrated on 
finding the answers. 
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A PROJECT WHICH SHOULD BE A 


substantial stimulus to the 
offset book market is the 
exhibit “Books by Offset” 
being organized for a tour 


of the nation (Page 21) 


Some confusion,some misinter- 
pretations, some _ disinterest 
has been displayed following 
the limitation orders covering 
papers used by lithographers. 
Industry thinking and some 
official interpretations are 
contained in the article 


beginning on page 27 





Editor-In-Chief 
WAYNE E. DORLAND 


Managing Editor 
ROBERT P. LONG 


Technical Editor 
IRENE H. SAYRE 


Advertising Manager 
THOMAS MorcAN 


GRANT A. DorLanpn, President; Ira 
Photo-Lithographer, Inc Advertisi1 : 
application. Closing date for 
vear in Canada Single copies ents 





FEBRUARY 1943 





MODERN LITHOGRAPHY 


PUBLISHED IN THE INTERESTS OF LITHOGRAPHERS EVERYWHERE 





THE COVER 


This lithograph, “Parachutists” a ’ O42 
by James E. Allen, Larchmont, Fe by uary, 1943 
N. Y. was one of those shown 


7 7 
at the Fifteenth Annual Exhibi- Volume 11, No. 2 


tion of American Lithography, 
Philadelphia. (Story page 59) 


WHAT YOU WILL FIND IN THIS ISSUE 


Editorials 
What is the Law on Wages? 
Books by Offset to be Industry- Wide Show 
Currier & Ives 

By Maurice Saunders 
Obtain Further Clarification of Paper Orders 
There is More to Employee Relations than Just a House 

Organ 

The Way it Looks in Washington 

By Jay A. Bonwit 
Shop Talk 

By Irene H. Sayre 
Extensive Specimen Library Offers Help in Wartime 

Markets 
Offset Press Operation 
By Lawrence |]. Grennan and G. A. Vasel 

In and About the Trade 
New Equipment and Bulletins 
Lithographic Abstracts 
Classified Advertisements 


Index to Advertisers 
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Detail .. . Down To A Cat’s Whisker 


T:.. high resolution so necessary 
for the best lithographic reproduc 


tion depends on several factors. The 


original subject contrast, the optical 


equipment employed, and the degree of 


exposure are all important 


... And so is the film vou use. 


Ansco Reprolith Film is chosen by many 
lithographers for fine halftone work 


because of its exceptionally high re- 


6 


solving power. In addition, it has the 
high contrast needed to register detail 
“down to a cat’s whisker’? even when 
contrast in the original is poor. 

Agfa Ansco Reprolith is supplied in six 
types to meet your various requirements 
whether for line or screen or for black- 
and-white or color work. Specify 
Reprolith the next time you order film. 
Graphic Arts Division, Agfa Ansco, 
Binghamton, New York. 


Agfa Ansco 


REPROLITH 


FILMS 
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\,ORTHWEST PAPERS are serving On many and performance that in War as in Peace 
“fronts” in contributing to America’s war win preference. Though less paper may 
effort. Undaunted by these days of critical be available for some purposes, we are 
materials, our skilled and loyal papermakers deeply hopeful that each pound produced at 
build into our products the same traditional Northwest will be enlisted in a service that 
dependability in printing production will help create an early Victory. 


VICTORY Var Lialily PAPERS 


THE NORTHWEST PAPER COMPANY - CLOQUET, MINNESOTA 
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Prominent Users of Strathmore Letterhead Papers: No. 36 of a Series 


is 


‘ 
Paper,.too\\Plays its Part in 


“ 
quiet? e 


BUILDING for the FUTURE 


With E-Award efficiency, Sylvania Electric Products, Inc. 
is producing for war...planning for peace. Its magic devices in 
radio and electronics...so essential today in the handling of planes, 
submarines, warships and mobile land units...will play an even more 


vital part in our post-war world. 


To tell their dramatic story to employees, to customers 
and contacts, Sylvania relies on the quality of Strathmore Papers: 
Strathmore Fiesta for their Army-Navy “E” Award announcement; 


Strathmore Alexandra Brilliant for the Company letterhead. 


Your letterhead is a salesman of your business...present 
and future. Be sure of its quality. A letter written on Strathmore 
Paper costs only a small percent more than a letter written on the 
cheapest paper you might buy. Such plus value for so little cost dif- 


ference, is sound business judgment. Write us for detail of “letter” cost. 
Strathmore Papers for Letterheads: Strathmore Parchment, 


Thistlemark Bond. Bay Path Bond, Strathmore Bond, Strath- 


more Script. Alexandra Brilliant and Strathmore Writing. 


MAKERS 
| RH OF FINE 
| PAPERS 


Strathmore Paper Company, West Springfield, Massachusetts 
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PAPER IS PART OF 


TODAY’S 
PICTURE 


Current Strathmore advertis- 
ing points out how essential 
paper is to the war effort, 
features leading industries 
that use Strathmore in their 
Victory programs, stresses the 
point that good letterheads 
help maintain the reputation 
every firm is guarding today. 


xk 


This series appears in: 


FORTUNE 

TIME 

BUSINESS WEEK 
UNITED STATES NEWS 
NEWSWEEK 

FORBES 


ADVERTISING & 
SELLING 


TIDE 
PRINTERS’ INK 
SALES MANAGEMENT 
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SAFETY FILM 











FINE LINE WORK 
Clean shots everytime with Du Pont ‘Photolith” 


Meet the challenge of close, fine line copy. Head Exposure and development latitudes inherent in the 


off some of the plate-making and pressroom difficulties “Photolith” emulsion make “cutting” the exception 


in your darkroom. Get sharp, crisp negatives rather than the rule. 

with the first shot. Use Du Pont “Photolith” Film. Sensitivity to blue, blue-green, green and yellow 
“Photolith” has the high-resolving power that gives permits the use of the usua! correction filters for 
; : ‘ - colored or stained copy. 

you hard, clear-cut lines which retain all the qualities P 
of the original drawing. Its dense blacks contrast Du Pont “Photolith” Film is your assurance of a 


sharply with the crystal clarity of the safety film base. good negative. 
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REG. U.S. PaT. OFF 


PHOTOLITH FILM | 


Better Things for Better Living... Through Chemistry 





Sheet film in convenient ‘‘Lite-Lok’’ box. 





Roll film in non-scratching dispenser box. 
E. 1. duPont de Nemours & Co. (Inc.), 
Photo Products Dept., Wilmington, Del. 
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MERCURY PRODUCTS 


You'll see a WHALE of an improvement in operating costs and pro- 
duction quality, when you install these aids in your pressroom. Reason: 
Every Mercury roller and blanket is checked for accuracy to the 
thousandth part of an inch. They stay accurate because they have 
ink-oil resistant characteristics which prevent diameter variations re- 
sulting from swelling. This uniformity and stability will save time in 
YOUR pressroom... We can still supply your roller and blanket 
needs even though we are also assisting the war effort. 
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Man, Here, Insists on the Pitman Label 
Hes fussy that wav. 


He insists that the Pitman label 


be on all Deep Etech Chemicals 
bought from us. He insists that 
Deep Etch Chemicals bought from 
us be Pitman-processed, Pitman 
tested, Pitman-packaged, Pitman 


vuarantecd—Pitman all the wav. 


He savs, “When I trade on the 
Pittman name and reputation, I ex 
pect to get Pitman products, not 


someone else's.” 


He savs, “When I want someon 
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else's) chemicals, Pll go direct’ to 
them. Meantime, when [T buy Pit 


man | want Pitman.” 


\nd meantime, he'll get Pitman 
chemicals and not) somcone else's 


from. us. 


Lithographers can't afford to play 
“Button. Button, Who's Got the 
Buttons” with the quality of the 
chemicals they buy. They've got to 
be sure that the same firm who sup 
plies their chemicals is also respon 


sible for their manulacture. 


Buying lithographic chemicals is 
no masquerade party. 


And that's why they come. to 


Pitman. 


When vou buy from Pitman vou 


buy Pitman. 





HAROLD M. PITMAN CO. 
LITHOGRAPHIC DIVISION 
150 Bay St. SIst Ave. & 33rd St 

Jersey City, N. J. Chicago, Il. 

8111 St, N. W. 
Washington, D. C. 














What is printing’s place Roos 


in a world at war? 








MIEHLE’S WARTIME PRINTING LIBRARY Hs 





shows both what has been done 


and what can be done 


Twelve giant portfolios include hundreds of actual printed 


specimens tying in with government campaigns on 


WAR PRODUCTION CIVILIAN DEFENSE 
CONSERVATION WAR FINANCE 
SALVAGE NUTRITION 


NATIONAL MORALE 


All portfolios include reference material — sources of 
information in Washington — sales and market analysis 


features for printers and lithographers. 





























“For the duration there will be a diminution in product And each one of these campaigns urgently needs 


advertising, but this does not mean an end of advertising. . 
di ! / a vast amount of printed display and follow- 


“There are many messages which should be given to the 
public through the use of advertising... 


“If the members of your organization will .. . assist in the WITH COMPLETE INFORMATION 
war program and continue the splendid spirit of coopera- 
tion which they have shown during the past year, adver- Miehle’s “Wartime Printing Library,” at pres- 


‘sing will have a worthwhile and patriotic place in the ‘a my ; > 4s 
{181 I I ent consisting of 12 giant portfolios, covers 


through printed advertising to make it effective. 





nation’s total war effort.” Cth; ' i 
i many aspects o s new wartime advertising 
PRESIDENT RooseveLt; to the Advertising ny aspect this new wartime advertising 


Federation of America: June 17. 1942. printing market. Each volume is a cuide to: 
Miehle offers a Wartime Printing Library de- a The government’s objectives. 
signed Lo give printers and lithographers data b The government organizations charged with 


to assist them in fostering the use of essential establishing policies and promoting the 


printing — printing that will help the buyer ti tas cle 


s . Cc *) , ad } , irr: *t ¥} sc 
and simultaneously get across a victory mes- How printing and lithography can be uses 


in connection with the campaigns. 


sae. 
Here is essential war work that the printer and 2 Information and material which can be 
lithographer can do — and here is a complete used to implement the campaigns. 


wartime printing market for the printer and e The type of material already being used by 


lithographer, as yet virtually untapped. advertisers, in the form of samples. 


| here are yore than SUXLY \ ital war campaigns How the printe I and lithographe r Can aA 


sponsored by the government that have been about developing business in the field of 


eee . : wartime printing. 
launched to tell the civilian public how it can : -? 5 


contribute to the war effort and adjust itself FOR EVERY PRINTER AND LITHOGRAPHER 
to war conditions. Each one of these campaigns 
must be brought home to millions of people. Miehle’s “Wartime Printing Library” is now 


In each program the government needs the available for study and inspection by printers 


cooperation of business in the distribution of and lithographers. Write today for further in- 


information through the medium of printed formation about how you Cal see Miehle’s 
matter. “Wartime Printing Library.” 


The Miehle Printing Press & Manufacturing Company 


Lith Street and South Damen Avenue. Chicago. HL 










S RUBBER 
PAPER! ~ , 





May I give my key men 


an increase in wages? 
Why not? 
Why should I’? 
Do I want to? 


Ash your a a B _ F uit 


% The answer to these questions involve the answers to a dozen more. . 
questions that lead the harassed executive deep into the confusing maze of 
“Administrative,” “Limiting,” “Regulating” orders from W.P.B., O.P.A.., 
O.D.T., W.M.P.C., and a multitude of other Government agencies and 
bureaus. 


Orders and amendments are issuing from Washington in a steady stream 
and every one carries threats of punishment for the hapless individual or 
corporation who is adjudged a wilful violator of their provisions. Besides 
threats of fine and imprisonment the penalties include withdrawal of 
priority ratings, the withholding of vital materials, punitive action by the 
Internal Revenue department on tax returns and similar “clubs” held over 
the head of the business executive. 


It requires clear thinking and an up-to-the-minute knowledge of what is 
going on to keep out of trouble and if you are an executive in a lithographic 
plant who has his hands full with problems of production: 


YOU NEED THE HELP OF YOUR TRADE ASSOCIATION 


% The Trade Associations in the Lithographic industry are constantly interpreting 
Governmental orders for their members. Every order should be interpreted on the basis 
of background information and orders previously issued. Anyone who has made an 
appeal on an order or who has tried to interpret the President’s order on overtime 
9240 has some understanding of the complexity of the problem involved. 


It requires clear thinking by the Trade Association executive to answer the avalanche 
of questions now being placed before him. We urge compliance with all of the orders 
which are being issued from Washington. You can have counsel and advice on your 
wartime problems by associating with the National Association of Photo-Lithographers. 


THE NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS 
1776 Broadway New York, N. Y. 
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Out of Champion’s southern timberlands comes wood for 
conversion into pulp for vital war use. Pulp is a necessary 
ingredient in the manufacture of explosives for the United 
Nations, and in the production of shell containers, water- 
proof wrapping for mechanical parts and food, and other 
necessities for fighting men. Pulp and paper take a most 
important place, too, as substitute materials for certain crit- 


ical metals. With roaring, battering guns, and with the gen- 





tler persuasion of the printed page, Champion pulp and 


paper continue to fight a tough, winning battle for America. 





THE CHAMPION PAPER AND FIBRE CO., Hamilton, Ohio 


MILLS AT HAMILTON, OHIO .. . CANTON, N. C. .. . HOUSTON, TEXAS 





Manufacturers of Advertisers’ and Publishers’ Coated and Uncoated Papers, Cardboards, Bonds, Envelope 


and Tablet Writing . . . 2,000,000 Pounds a Day 


DISTRICT SALES OFFICES 
NEW YORK - CHICAGO +: PHILADELPHIA - CLEVELAND - BOSTON - ST. LOUIS - CINCINNATI + ATLANTA 
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T the beginning of the working day Feb- 
ruary 3, lithographic management all over 
the nation was faced with draft age em- 
ployees pondering whether to go out immediately 
and look for jobs in direct war industries. The 
reason, of course, was the War Manpower Com- 
mission’s threat of “do war work or be drafted, 
regardless of dependents” addressed to men of 
draft age (18 to 38) engaged in certain activities. 

The list of manufacturing activities in which 
employees were held to be non-deferrable in- 
cluded “Greeting cards and picture post cards,” 
and “Signs and advertising displays,” and struck 
at the heart of many lithographic houses spe- 
cializing in these activities. “Advertising displays” 
have not been defined, 

In the first reactions to the order it was easy 
to overlook the fact that it does not involve men 
over 38, men deferrable for physical or other 
reasons, and women. Caution in the shift of work 
was urged by the director of Selective Service of 
New York who appealed to employees to make 
certain of the status of their present work before 
seeking a change. Publishers of greeting cards, for 
instance, are usually classified as publishers and 
not as manufacturers, and many of them farm 
out their work among a number of lithographers. 
Some print their own cards, others print none. 
A press operator in one of these shops may spend 
part time on greeting cards and part time on es- 
sential printing or government contracted jobs. 
This is true of everyone in the plant. Who can 
say whether they are or are not in essential work? 
The same situation arises countless times in houses 
producing displays and post cards. There are 
probably few houses which produce advertising 
displays, greeting cards or post cards exclusively 
and who are not also engaged in some type of 
work for the government. Where can the line be 
drawn? 


Headquarters of both the Lithographers Na- 
tional Association and the National Association 
of Photo-Lithographers reported an immedi- 
ate reaction from members scattered all over 


the nation. Wires and telephone calls came 
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in seeking ways to meet the sudden threat to their 
supply of manpower. 

The War Manpower Commission was achiev- 
ing its purpose of shifting men into war produc- 
tion but was doing so only at the expense of a 
selected few businesses which happened to be 
engaged in certain types of activity. The Com- 
mission’s objective and the necessity of achieving 
it are obvious to any thinking person. But its 
methods go far beyond any powers Congress orig- 
inally meant to convey, if the reaction in Con- 
gress is any criterion. Already a movement in 
Congress to alter the plan is reported. 

If the Selective Service Act is inadequate to 
meet the nation’s needs then why not enlarge its 
powers through legislation instead of resorting to 
“scare” methods? There can be no quarrel with 
the need for men in war production work, but 
the proper method would seem to be through the 


+ 


people’s representatives. 


HE lithographic industry has an enviable 

record of achievement built up during the 

first year of war and the preceding period. 
It has done miraculous production jobs on rush 
overflow work that could not be handled in the 
government’s own printing plant. In an unpub- 
licized way it has contributed a great deal to the 
Army’s job of producing the enormous quanti- 
ties of maps necessary in a global war. It has con- 
tributed countless men to the armed services. 

There is no reason to believe that this industry 
is not willing to do its part all the way, and it 
seems unfair to snipe directly at certain phases 
of the industry to scare its employees into quit- 
ting their jobs. 

Possibly some better solution will be worked 
out if public opinion exerts itself. In the mean- 
while there is time until April 1, the date before 
which applications for war work must be filed 
with the United States Employment Service, and 
some time of grace after that for actually mov- 
ing into war work. From now on, at any rate, 
lithographers will be giving even more attention 
to the hiring of men over 38, men who are draft- 
exempt for some other reason, or women. 









HE tightening demands on the 
nation’s manpower are being felt 
in nearly every lithographic 
plant as one by one, and often much 
faster than that. men leave for ser 
vite in the armed forces or for at- 
tractive Opportunities in direct) wat 
industries. 


This flow of 


tricably involved with wage and sal. 


manpower is inex 


ary rates, which in turn, are strictly 
controlled by the Wage Stabilization 
Act. It therefore becomes extremely 
important for both management and 
employees to understand the provi- 
sions of this Act, and to know what 
the possibilities and limitations are 
in changing the rate of pay for vari- 
ous types of jobs. 

In the first part of this article in 
the January issue, the basic provi- 
sions of the Act were explained and 
applied to lithographic plants, The 
addresses of the ten regional offices 
of the War Labor Board and their 
These offices 


directors. were given. 


are important because many of the 
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forms and applications must be di 
rected to them. They are to serve a- 
lower courts for disputes. and the 
War Labor Board in Washington i- 
lo serve as a supreme court of ap- 
peals, according to a recent announce- 
ment. 

The questions and answers present 
ed in this two-part article. are ar 
ranged for the clearest and simplest 
presentation of the facts. They have 
heen prepared by the field staff of 
the Labor Relations Institute. and 
approved by the Office of Feonomic 
Stabilization. 

Will general increases given in 
the form of War Bonds and Stamps 
be allowed by the WLB? 

No. 

Can a second-class man be given 
a first-class rating? 

Yes, but only if his duties and re- 
sponsibilities are increased. Those in- 
duties and_ responsibilities 
must be real and not fancied. If a 


creased 


worker’s wages have been increased 
because of greater responsibility, he 
should so be informed in a letter. This 
will provide proof in case wage inspec- 
tors question the item. 





If there are unequal pay scales 
for similar jobs, can these be 
equalized? 

An employer can equalize the pay 
for women doing work and output 
similar to men. 

If an employee quits, can you 
replace him with a higher priced 
man? 

No, not unless you can prove that 
the new man has additional duties and 
respon:ibilities. In some operations it 
may be possible to re-engineer a job 
-o that two men, at higher pay, can do 
the work previously done by three. 
Also, if a man quits it may be possible 
to parcel out his duties among two or 
three men, and, thereby, raise their 
pay accordingly. 

Is the employer still obligated to 
give future increases if a contract, 
union or non-union, calls for such a 
procedure? 

No, these contractual obligations 
cannot be satisfied except with specific 
WLB approval. Members who are re- 
negotiating their contracts should be 
sure to include the following clause: 
“All wage increases agreed upon are 
subject to approval of the War Labor 
Board.” 

Can an employer in an unorgan- 
ized plant request permission to 
grant general increases without 
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first obtaining an agreement with 

his workers on the amount to be 

given? 

No agreement is necessary because 
here is no collective bargaining agency 
representing the employer. 

The Wage Stabilization Act often 
refers to “established wage rate 
schedules.” What does that mean? 
The established wage rate schedule 

is the rate paid for various jobs in 
vour plant as of Sept. 15, 1942. 

Do wage schedules have to be in 
writing to be considered “estab- 
lished?” 

Not nece:sarily. Your payroll rec- 
ords show what you have been paying 
for various jobs in the past. In effect, 
the Act has frozen pay scales as of 
Sept. 15 However, members who have 
not put their wage rates in writing 
as part of their records are advised 
to do so for their own protection. 

What about jobs on which the 
employer has not set any maxi- 
mum or minimum? 

In that case, the employer should 
do so immediately. In establishing the 
range, he should write to the local 
Wage-Hour office, telling of the pro- 
posed wage range. The local Wage- 
Hour office will then rule as to whether 
or not the proposed range can be put 
into effect. The range must not be 
unreasonable or out of line with simi- 
lar work in the area, the industry, 
or in the plant. 

If the employer has a number 
of plants distributed in different 
states, and he wants to request a 
general increase to cover all his 
plants, does he have to file in dif- 
ferent regions? 

No. If the increase is sought to cover 
all his plants, then the employer files 
Form No. 10 in the region of his “home 
office”’. 

What is the WLB’s 
general increases? 

The Board is very specific in its 
policy on that score. “The National 
War Labor Board shall not approve 
any increases in wage rates which 
were prevailing on September 15, 1942, 
unless such increases are necessary to 
maladjustments or inequali- 


policy on 


correct 


ties, to eliminate sub-standards of liv- 
ing, to correct gross inequities, or to 
aid in the successful prosecution of 
(The Board has approved 


the war.” 
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increases granted between September 
15 and October 3.) 

What are maladjustments? 

Maladjustments are concerned with 
the relation between an employee’s pay 
and the cost of living. If 90% or more 
of the employee: in a plant have re- 
ceived a general increase of 15% in 
their average straight time (not over- 
time) rates, over the level prevailing 
on January 1, 1942, then the Board 
will not consider further increases as 
a correction for maladjustments. 

What are considered inequalities 
and inequities? 

Both words apply to differences in 
wage rates within a plant or between 
plants. The Board has made it clear 
that it will not disturb normal wage 
differentials. For example, if your 
competitor has been paying, in the 
past, 5c an hour more for press op- 
erators, then the Board will be un- 
likely to consider that an inequality 
exists. If, on the other hand, the dif- 
ference is 20c or 30c¢ an hour, then the 
Board may consider that to be an in- 
equality. 

What is the Board’s position on 
sub-standard pay? 

The Board admits that, at the pres- 
ent time, it is in no position to enunci- 
ate a general policy. Each case will 
be decided on its individual merits. 

In asking for general increases, 
is it enough for the employer to 
just fill out Form No. 10? 

No. A considerable amount of sup- 
plementary information must be pro- 
If the reque:-t for general in- 
creases is a result of a negotiated 
contract between a union and the em- 
ployer, then a copy of that contract 
should be included. Each application 
for approval of a general wage or 
salary adjustment must be supported 
by detailed and specific facts. It is 
not enough to make general statements. 
Here is a brief outline of the type of 
general information the Board must 
be provided with in requests for gen- 
eral increases: 


vided. 


(a) Describe the usual basis for set- 
ting your wage or salary rates. 

(b) What are the rates of your 
competitors in your area? 

(c) Indicate whether or not you 
have made a job classification. De- 
scribe fully the basis upon which you 

















have determined the amount of ad- 
justment for which approval is sought. 

(d) If, in asking for a general in- 
crease, you base your argument on the 
fact that the wages of your employees 
are grossly out of line with industry 
rates, then you must provide infor- 
mation on the occupations for 80% of 
the workers employed in your plant. 

Who decides on an employer’s re- 
quest for a general increase? 

All decisions regarding general in- 
creases in the lithographic industry 
wi.l be made by the WLB in Washing- 
ton. Requests, however, must be filed 
with the local Wage-Hour Division. 
They then go to the regional officer of 
the War Labor Board in your area. 
He goes over the request and makes 
a recommendation. The material is 
then submitted to the War Labor 
Board in Washington for a decision. 

Can an employer ask for a 
change in price ceilings if he grants 
an application for increasing prices 
as a result of a general increase in 
wages” 

No. No employer will be allowed 
to use individual increases as a basis 
for changing prices. The Office of 
Price Administration may consider a 
general increase as a basis for price 
amount of increases on which the ap- 
plication for adjustment is based. 

What information does the Office 
of Price Administration require in 
individual wage increases? 

The employer must file his request 
for a price adjustment with the OPA 
within 15 days after the wage or salary 
increase applications have been made 
to the War Labor Board. All applica- 
tions for price adjustment must have 
the following supplementary material 
attached: 

(a) A copy of the empoyer’s latest 
balance sheet. 

(b) A copy of his profit and loss 
statement for the last quarterly period 
for which figures are available. 

(c) A statement on how the cost of 
commodities or services will be affec- 
ted by wage or salary increases. 

(d) A statement on the amount of 
wages and salaries paid by the em- 
ployer to the employees, and _ the 
ceiling adjustments. 

If shortage of office help makes 
it necessary for an employer to 
work his present staff overtime, 
will that be considered a salary 
increase? 

Office help not in supervisory pro- 
fessional or administrative capacities 
are entitled to overtime payments ac- 
cording to the Wage-Hour Act, and 
this will not be considered a salary 
increase if the employees have custom- 
arily worked overtime. 

If prior to September 15 an em- 
ployer promised a salary increase 
at some future date, can he now 
fulfill his promise? 

No, not without approval, unless the 
increase is in accordance with an es- 
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tablished practice to increase wages 
regularly because of length of service. 

Can a semi-executive who has not 
been eligible for overtime payments 
now begin collecting for extra 
hours worked? 

No. That will be considered a raise 
in salary, unless overtime was paid in 
the past. 

If an employer has customarily 
paid overtime to salaried people, 
can he raise the rate of overtime 
paid in the past? 

No. 

What about bonus payments to 
salaried persons? 

Bonus payments cannot be increased 
over last year’s payment without ap- 
proval. If the employer’s bonus pay 
ment plan was based on percentages, 
then that percentage rate cannot be 
increased, 

What about piece rates? 
pose an employer set a trial piece 
rate before or after October 3, and 
when tried out in practice, he found 
that the schedule did not give the 
employees normal earnings prevail- 
ing in the plant for that type of 
job. Can he adjust this rate to 
yield a normal amount of produc- 
tion? 

Yes. But he cannot so change the 
rate to a point where piece work em- 
ployees will be getting higher wages 
per unit of production than the pre- 
vailing scale in the plant for hourly 


Sup- 


workers. 

What about new 
plants where there are no estab- 
lished rates? 

In such a case, the employer must 
obtain approval of his projected rates 
from the local Wage-Hour office. 


jobs or new 


If an employer conducts a job 
analysis and finds that as a result 
of the study his workers should get 
higher wages, can he put such in- 
creases into effect? 

No. He must ask WLB for approval 
and submit the results of his job analy- 
sis. 

What about penalties? 

It cannot be repeated too often that 
the penalties for violating the Wage 
Stabilization Act are very severe. If 
any wage or salary payment is made in 
violation of the regulations, then the 
entire amount of the wage payment 
will not be allowed as an income tax 
deduction. Remember, it is not the in- 
crease that will be disallowed, but the 
entire wage. 

Over what types of workers does 
the War Labor Board have juris- 
diction? 

The War Labor Board has control 
over all workers who are paid on a 
wage basis. The WLB also controls 
salaried persons who earn less than 
$5000 a year. Supervisors paid on a 
salary basis but belonging to a union 
are under WLB jurisdiction. On the 
other hand the Treasury Department 
has the final say over salaried workers 
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who are making $5000 a year or over, 
as well as non-union supervisory, pro- 
fessional or administrative persons not 
members of a union or collective bar- 
gaining unit. Members of Boards of 
Directors, are not classed as workers. 

Can individual increases be de- 
ducted from taxable income? 

Yes, where they are given in ac- 
cordance with the Act, but they cannot 
be used as an excuse to change price 
ceilings. 

We have a union in our plant and 
we want to apply for a general in- 
crease. However, the union and our- 
selves cannot agree on the percent- 
age of increase to be asked for. 
Do we submit our disagreement to 
the local Wage-Hour office or the 
Regional Office of the War Labor 
Board? 

A very important question. Many 
employers and unions are under the 
impression that the Regional Office of 
the WLB and the local Wage-Hour 
Bureaus are empowered to rule on dis- 
puted issues. They emphatically have 
no such power. Both 
specifically restricted to handling only 
requests for voluntary increases over 
which no dispute exists. 


agencies are 


If there is a dispute between a union 
and the employer regarding wages, 
then the proper procedure is to call in 
the U. S. Conciliation Service. If the 
Conciliation man cannot iron out 
the matter, he will then cite the 
case to the Labor Department which 
will, in turn, submit the contro- 
versy for WLB action in Wash- 
ington. However, it is possible to cir- 
cumvent the Conciliation Service pro- 
cedure by submitting the disagreement 
to arbitration or to engage an outside 
firm to negotiate with the union. The 
arbitrator’s award, or the agreement 
arrived at through negotiation, will 
have to be submitted to the Regional 
WLB Office for approval before his 
decision can be put into effect. 

What about bonuses? 
be increased? 

No. If your bonus is based on a per- 
centage figure, then that figure cannot 
If you have given flat 
sums for bonuses, then you cannot 
increase the amount. In other words 
you can continue your previous prac- 
tice. 


Can they 


be increased. 


Can individual increases be given 
to office personnel? 

Yes. Individual increases to office 
workers may be given under the same 
conditions as individual increases to 
factory workers. The employer must 
base his raises to office help on pro- 
motion, reclassification, merit, length 
of service, or apprentice systems. 

If the company has no estab- 
lished wage range for stenogra- 
phers and clerks, can increases be 
given without WLB approval? 

In such cases, the employer should 
immediately establish a definite wage 
range for his white collar help and 


inform the local Wage-Hour office of 
his new procedure. The local Wage 
Hour office will then rule whether o 
not these ranges are acceptable. 

Are overtime earnings barred? 

Not usually, although the questio: 
gives rise to some delicate distinctions 
There would be no question about giv 
ing employees overtime opportunitie: 
where this has been the practice ir 
the past, or where conditions of pro 
duction demand, even though no over 
time work has been required in th: 
past. This would also apply to salaried 
employees. Where, however, super 
visory employees have not been paid 
for overtime in the past, it would bs 
considered an increase to begin giv 
ing them pay for overtime work now 

How many regional offices of the 

W LB are there? 

There are ten regional offices. (See 
January issue for the regional ad 
dresses and names of directors.) 

May salaries of more than $5,000 

a year be reduced? 

There is nothing in the Act to pre 
vent an employer from reducing the 
salary of any of his employees making 
over $5000 a year, but the salary can 
not be reduced below that figure with 
out reclassifying the employee. 

Are there any other penalties 
aside from those mentioned previ- 


ously ? 
Yes. Any individual corporation, 
partnership or association, wilfully 


violating any provision of the Wage 
Stabilization Act, may be subjected 
to a $1,000 fine or imprisonment for 
not more than one year. The employe: 
is also equally culpable, but the burden 
of proof rests upon the employer. 
May salaries or wages be re- 
duced? 
Not without a downward reclassi- 
fication of the employee. The Act 


specifically states that no salary 
or wage may be decreased _be- 
low the lowest salary or wage 


paid for the same work between 
January 1, 1942 and September 15, 
1942, unless directed by the War La- 
bor Board. However, if a man is re- 
classified, such as demoting a press 
operator to a helper, his wages may 
be reduced to the helper’s scale. Or, 
if a stenographer is demoted to a 
typist, the same reduction in salary 
would be permitted. In all cases of 
reclassification, however, the employee 
must do only the work of the reclassi- 
fied job. The helper must not be per- 
mitted to operate the press during his 
demotion, nor may the typist be per- 
mitted to resume the functions and 
responsibilities of the stenographer. 

Can salaries above $5,000 a year 

be increased? 

No, except in certain instances in 
which an individual has been assigned 
to more difficult and responsible work. 
If that happens, then specific per- 
mission must be obtained from the 

(Continued on Page 65) 
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Books by Offset”’ to be 


Industry-wide Exhibit 


Lithographers or publishers may 
enter all types of offset books in 
American Institute of Graphic Arts 


show. 


NTRIES for the “Books by Offset” 

exhibit which is being planned 
by the American Institute of Graphic 
Arts, may still be made by publish- 
ers or by lithographers until Febru- 
the committee in charge has 
“Books by Offset” 


be the first separate show of books 


ary 18, 
announced. is to 
printed by offset lithography, and is 
being worked out under the auspices 
of the Trade Book Clinic and Text- 
hook Clinic of the Institute. 
Scheduled to open at the Institute’s 
galleries, 115 East 40th St., 
York, on March 30, the exhibit will 


feature approximately 75 


New 


selected 


cat F 


These announcement forms 
tell lithographers what in- 
formation is needed with 
entries for the show. 
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or BOOKS FO 


Books 


Opens Mar. 30, will tour 


the entries, to demon- 


books 


strate to the publishing industry, the 


from 


graphic arts and the public the best 
that has been done by this printing 
method in the U. S. and Canada dur- 
ing 1941 and 1942. 
until 


The exhibit will 
April 10, after 
which it is to go on tour of principal 
The schedule of the tour has 


remain open 
cities. 
not been announced. A private show- 
ing is planned for March 29 in New 
York. 

The committee in charge will select 
the books on the basis of technical 
attractiveness, 
and the 


excellence, physical 


substantiality of purpose, 











g AN EXHIBITION OF 


by Ofiset 























~~. D0oks by Offer 


Te the Boake by Ofse 


success with which the planner and 
producer have fulfilled the intentions 
Only thosé books 
have been 


of the publisher. 


will be included which 
printed entirely by offset lithography, 
but this restriction does not apply to 
the binding. This general term also 


includes photo-lithography. photo- 
offset, planography, etc. 

Books may be submitted by either 
the publisher or the manufacturer, 
but the committee pointed out that 
two additional copies of each book 


which is finally selected will be re- 
quested as loans for traveling ex- 
hibits. 


number of 


No limitation is set on the 
books that 


mitted and there is no fee for sub- 


may be sub- 
mitting or displaying the entries. 
All types 


and a representative number of suit- 


of books are solicited 


able books will be chosen from each 


of the following categories: trade 


hooks (both adult and juvenile), 
textbooks, technical books, bookver- 
tising (books issued for advertising 


promotional purposes), manuals, 
school annuals, and reprints (offset 
reprints of books previously printed 
by letterpress). 


All entries should be sent to the 


Books by Offset Committee, at the 
Institute, 115 East 40th St., New 
York. 


Sponsors of the exhibit are Harris, 
Seybold, Potter Co., American Type 
(Continued on Page 65) 
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Lithographers to the cAmerican ‘People 





New Edition of Peters Book Provides Lithographers 
With Rich Background of Their Craft. Contains Nearly 
200 Full Color and Duotone Offset Reproductions of 
the Prints of America’s Most Famous Lithographer 


By MAURICE SAUNDERS 


Chairman of the Board. Lithographers Natl Assn 


(Mr. Saunders is eminently quali- 
fied to appraise this new edition 
of Currier & Ives. Many lithogra- 
phers who have visited his offices at 
the New York headquarters of Lith- 
ographers National Association, 
where he is chairman of the board, 
have noticed the lithographic prints 
hung there. These are a part of the 
collection which Mr. Saunders has 
accumulated during his many years 
of intimate association with the lith- 
ographic industry. He still has some 
Currier & Ives prints, although he 
has disposed of some. More to the 
point is the fact that when publish- 
ers of the Encyclopedia Brittanica 
wanted to revise their material, 
they turned to Mr. Saunders, and 
today that authoritative volume 
contains his writeup of lithography 
covering Currier & Ives.) 


“ URRIER & IVES, Printmakers 
to the American People,” by 
Harry T. Peters is the title of a 
book, 914 x 12h, 


plates and 41 pages of text matter 


containing 192 


covering all that is currently known 
of the men, Currier and Ives, and the 
urtists and others who were associated 
with them from 1840 to 1890. To any 
man interested in the lithographic 
business who has any interest whatso- 
ever in prints this $5.00 book is a 
good investment. 

It is published by 
Doran & Co.. New York. 

N. Currier in 1828 was apprenticed 


Doubleday. 


to the establishment of William S. 


22 


& John Pendleton in Boston. the 
first company, so far as is known. 
to enter the business of commercial 
United States. 


went to Phila- 


lithography in the 
Five years later he 
delphia and a year later came to 
New York. About 1835 


started his own business. His brother. 


Curriet 


Charles, also a lithographer, later 
became associated with the business 
and is credited with inventing the 
lithographic crayon which is” cur- 


rently used. 


James Merritt Ives was a_book- 
keeper for Currier who became his 
partner in the business about 1857. 
The business was located at various 
addresses in Nassau Street. New York 
City. from 1838 on, the last address 


before they went out of business 


being in Fulton Street. 


Prints were of small, medium and 
large folio size. drawn on stone and 
lithographed in black and colored 
by hand. The small ones sold for 
15 to 25 cents each at retail; whole- 
sale for about 6 cents each. The 
(18x27 inches or 
retailed for $1.50 to 


They were sold largely by 


larger folios 
thereabouts ) 

$3.00. 
peddlers and because they were cheap 
probably were not highly treasured 


by the people who owned them. It 


is estimated that about eight thou- 





sand different subjects were produced. 
Now. these Currier and Ives prints 
are collector's items and many of 
them sell privately and at auction 
at high prices. 

Addressing an LNA meeting some 
years ago, at Manoir Richelieu, Mur- 
ray Bay. Quebec. Wm. H. Coverdale. 

(Continued on Page 65) 











These inserts are from a press 
sheet of Currier & Ives, which has 
just been published by Double- 
day, Doran. The book contains 
192 pages of reproductions of the 
famous lithographs, printed by 
Zeese-W ilkinson Co., Inc., Long 
Island City, N. Y. The negatives 
for these reproductions were 
made by Zeese-Wilkinson for a 
deluxe edition of the book pub- 
lished some years ago. The book 
at that time retailed at $115 per 
copy and later sold for a much 
higher figure. To print the pres- 
ent edition conversions had to be 
made from albumen to deep-etch 
plates, the firm’s Similetone proc- 
ess being used on the current 
volume. The illustrations shown 
here are in four colors with an ad- 
ditional color run as a border. 
The book contains 32 four color 
prints, the remainder being duo- 
tones. Currier & Ives is a current 
“Book of the Month Club” se- 
lection. 
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ir Begins to 


lear on Paper 


urbing Orders 


WPB clarifies some phases of 
various orders while associa- 
tions and others contribute. 
Reaction in industry varies 


INCE the long expected curtail- 
ment of paper for commercial 
printing became a reality with 

the issuance of a brace of conserva- 
tion and limitation orders by the War 
Production Board, during January. 
widespread conjecture and comment 
and a variation of interpretations 
have been exchanged in the litho- 
graphic industry. In an attempt to 
clear up the questions as far as pos- 
sible, MoperN LirHOGRAPHY has dis- 
cussed the orders with trade associa- 
lion executives, paper manufacturers 
and, to get official interpretations, 
went directly to Washington — to 
confer with officials of the Printing 
and Publishing Branch of the War 
Production Board. 

The various paper orders were 
summarized in the January issue of 
this magazine, and complete texts 
have been distributed by various trade 
associations. Local meetings have 
been held for the purpose of clarify- 
ng and interpreting them. and the 
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national trade groups have done an 
effective job of interpreting them. 
But for easy reference, the orders are: 

Limitation Order L-240 Limits 
use of newsprint. 

Limitation Order L-241 — Limits 
use of paper for commercial 
printing purposes. 

Limitation Order L-244 Limits 
use of magazine paper. 

Limitation Order L-245 — Limits 
use of paper by book publishers. 

Conservation Order M-241 — Con- 
trols the production of paper. 

Conservation Order M-241-A 
Limits use of paper and paper- 
hoard in the manufacture of 
converted paper products. 

The order curtailing converted paper 
products has caused considerable anx- 
iety in the trade because of its list- 
ing of a number of products that 
cannot be manufactured at all after 
February 15. Principal concern was 


. . . r 6¢ ” 
over the elimination of “streamers, 


and over the rather ambiguous men 
tion of “post cards.” 

An authoritative spokesman for the 
Printing and Publishing Branch in 
Washington, pointed out that this 
order was not written by that branch 
of WPB and was not intended to 
have any bearing on printing or pub- 
lishing. As for “streamers,” he said 
this referred to such products as 
crepe paper streamers and other un- 
printed paper streamers, and not to 
any printed or lithographed product. 

He also pointed out that photos, 
snapshots, post cards, clippings, 
stamps, matchbook covers, etc., are 
not covered by this order at all. 
The order provides that the “albums 
and album covers, including scrap- 
books” for these products may not 
be manufactured after February 15. 
He made it clear that the albums o1 
scrapbooks made for these items are 
the only paper products affected. 

As it appears now, the only part 
of the converted paper products or- 
der affecting lithographers will be 
the elimination of the manufacture 
of decalcomania for other than com- 
mercial uses, and possibly the dis- 
continuance of card table covers. 


doilies and tray covers. 


HIEF criticism of L-241 in the 
trade is that it takes the cal- 
endar year 1941 for a base period for 
controlling use of paper in 1943, 
while other orders covering paper for 
book, magazine and newspaper pub- 
lishers specified the calendar year 
1942 or parts of it, as the base pe- 
riod. However, some observers feel 
that since more government work was 
done in 1942 than in 1941 and that 
this paper cannot be included in the 
quota, that in many instances the 1941 
base is more desirable. 

In figuring the quotas in the base 
periods, the paper used in federal, 
state, and county or city government 
work cannot be included, and it is 
pointed out that this presents an ex 
tremely difficult problem for some 
lithographers who were devoting a 
large part of their efforts to govern- 
ment printing during 1941, and who 
now do not hold government con. 


tracts. 














































was presented to WPB. A_ lithog- 


rapher used a total of 500 tons of 


paper during 1941, 200 tons of which 
work. At 


present he is devoting only a small 


went into government 
part of his production to government 
work. The question was asked “Must 
this lithographer’s 1945 


limited to only 90 per cent of the 300 


quota be 
tons which he used for commercial 
work during 1941 although his year’s 
total WPB 


said yes. the quota must he based on 


volume was 500 tons? 


the commercial usage of paper in the 


hase year. regardless of what com- 


A hypothetical case of this type 








advertising indices show an upward 
trend, meaning more business for the 
graphic arts industry. Observers are 
beginning to see the first stages of a 
seller’s market in publishing and 
printing. This 
velop if further curtailments of paper 


condition may de- 


are forthcoming. However, in many 
parts of the country, orders are still 
sought and many new wartime mar- 
kets are of utmost importance. 

On January 15, the WPB Require- 
ments Committee of the pulp and pa- 
per industry division tentatively es- 
timated that essential requirements 


of paper and paperboard amount to 


January amendment to paper order M-241 


corrects error regarding inventory. See 
sellers’ market developing in magazine 


advertising and possibility in printing 


parative percentage of production was 
on government contract. There is no 
provision made for those who this 
year are not doing as much govern- 
ment work as in LODL, 

Other ditterences between the or- 
ders restricung paper lor books, mag- 
azines and newspapers and the com- 
mercial printing orders, which have 
caused criticism in the trade, are 
the spoilage allowances and the ex- 
emptions for users of smaller quan- 
tities of paper. Magazine publish- 
ers who use 25 tons of paper or less 
per calendar quarter are exempted 
from the magazine order, while there 
is no such exemption for any users 
of paper for commercial printing. 
There is also a generous allowance 
for spoilage in the newspaper order. 
and no allowance at all for this fae- 


tor in the commercial printing order. 


jt IS generally expected that further 

curtailment of paper is inevitable 
as manpower and transportation, 
chief causes of curtailment. tighten. 


Many 


sections of the country 


lithographic plants in some 


are already 


operating at near capacity, and most 
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1 4.300.000 tons a year, or about 83 
per cent of 1942 U. 
The significance of this estimate was 


S. production. 


shown by the fact that under Con- 
servation Order M-241 the industry 
is now producing at an approximate 
rate of 16,500,000 tons a year. Ad- 
ded to this amount is the 2,000,000 
tons from Canada. Recent peak pro- 
duction was during the last quarter 
of 1941 and the first quarter of 1942 
when the rate was 18,500,000 tons to 
which was added 2.500.000 tons from 
Canada. 

This allowed the substantial build- 
ing up of inventories, but as the de- 
mand is now getting ahead of sup- 
ply. these are said to be diminishing. 


M-241, 


increased production of some types 


Under the amendment to 


of paper are allowed, but chiefly 
those papers containing more waste. 
Production of those types of paper 
requiring close to 100 per cent wood 
pulp. will be the hardest hit, since 
it is woods and mill labor, and pulp 
transportation that is causing the 
pinch, observers say. 

Qn January 23 WPB corrected an 
error in the wording of the section 
on restrictions of inventory in M-241 
M-241 as 


through the issuance of 





amended. In the order issued Janu- 
ary 8, the order would have allowed 
a paper merchant to deliver to his 
consumer in excess of 60 days in- 
ventory as well as accept for himself 
in excess of 60 days. The order as 
amended restores the intent of the 
original order by forbidding anyone 
except the paper merchant to have 
in stock more than a 60 day in 
ventory unless specifically authorized 
by the director general of WPB. 
Operating under reduced supplies 
of paper will mean that plants must 
obtain all possible presswork from 
the paper they have. Plants doing 
largely black and white work may find 
themselves handicapped. as extra col- 
ors mean extra press work with the 
same amount of paper. There has 
been talk of discontinuing, as far as 
possible, jobs printed only on one 
side of the paper. 
A number of national magazine 
publishers have already altered their 
publications or eliminated some mag- 
azines entirely. Time. Inc., announced 
some time ago that it would limit the 
number of pages in Life, and Time. 
and reduce the page size of Fortune. 
York, in 


a sweeping action during January 


Fawcett Publications. New 


suspended publication of 42 of their 
Many 


eliminated all free distribution in or- 


magazines. magazines have 
der to reduce their paper consump- 
tion the necessary 10 per cent. while 
at the same time maintaining the 
appearance of the publication by 
avoiding smaller type faces, smaller 
trim size and crowded pages. An 
example of newspaper reaction is the 
notice published each day in the New 
York Daily News, which says, “Don’t 
Buy a News, Borrow One——Save Pa- 
per.” National magazines were re- 
porting unheard of rushes to contract 
advertising space for a year in ad- 
vance to assure a medium for carry- 
ing a message to the public. and ad- 
vertising agencies were being turned 
down by space rationing in some 
publications. This condition has not 
vet carried over into the lithographic 
industry to a large extent, but the 
trend seems to be in that direction. 


(Continued on page 65) 
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There ts more to 


EMPLOYEE RELATIONS 


than just a house organ 


House organs are only part of the vast quantities 
of offset and printed material that make up this 







employee relations program. Do your war plant cus- 
‘tomers offer similar opportunity for more volume ? 


NE of the most difficult of 
the lithographer’s many war 
problems is the reduced 
market for lithography due to re- 
stricted advertising budgets and lack 
of consumer goods. However, while 
this peacetime market has diminished, 
a new market has grown up with a 
different kind of printed product, a 
different phase of selling for its pur- 
pose, and a different type of buyer 
placing orders for it. It is the war- 
time boom in direct war industries 
of public relations and employee 
relations. 


In the field, 


which were going along in normal 


latter some firms 
times, not giving too much thought 
to their employees, suddenly found 
themselves in the midst of vital war 
production, hiring hundreds and 
sometimes thousands of new men and 
women, who knew nothing of their 
new employer or of the part their 
particular job played in the tremen- 
dous national effort known simply as 
war production. Because of the 


known value of close relationship 
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and understanding between manage- 
ment and keeping 


morale and production high, and also 


employees in 


in holding employees steady when 
their work is in such demand, a vast 
amount of employee relations mate- 
rial has been produced. This lithog- 
raphy and printing takes various 
forms, in daily, weekly or monthly 
house organs, in bulletins, posters, 
folders, booklets, pay envelope en- 
closures, and many others. The men 
who buy this new lithography and 
printing are not the traditional buy- 
ers of printing, but rather they are 
personnel, labor-management, and 
public relations men. In smaller 
companies these men who have sud- 
denly become buyers of lithography 
and printing may need practical pro- 
duction help from the litho salesman, 
while in the larger companies they 
may be experts in the field, with pro- 
duction staffs of their own. 


N ORDER to determine just how 
wide the possibilities are in this 


Above—The Information folder (bottom) is 
612” x 944” and contains the printed material 
which is shown on the rest of the panel. A 
typical example is the 6 x 9 booklet “What's 
New in the World of Science” which is offset 
and runs 75,000 annually. It contains 12 pages 
and covers. This is a small part of the General 
Electric Employee Relations program. For more, 
examples of this broad program turn the page 


field, a typical large company en- 
gaged in war production was con- 
tacted, and those in charge of public 
relations were willing to display to 
the lithographic trade. through the 
pages of Mopern LirHocrapny, the 
scope of their own current employee 
relations program. 

This illustrated story of General 
Electric Company’s program, of 
course cannot be complete in the 
amount of space available, but the 
reproductions of printed matter 
shown here will give a glimpse of 
the possibilities existing in this field 
among other companies which are 
getting deeper and deeper into war 
production. Some of the material 


shown here is produced by letter- 
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War Chest Contributions Average $10.68 | 


Twe Jobs Te Be. 


COMMENTATOR 

An educational publication to keep GE em- 
ployees informed on matters affecting both 
themselves and the company. Four pages 9” 
x 12” it runs 22,000 copies every month. 
It is chiefly for GE office employees 


MESSENGER 

Pocket size to carry timely messages to 
employees, it is distributed in pay envelopes. 
It is produced monthly alternating from 
offset to letterpress. It is four pages, 3” x 8”. 
Distribution is approximately 31,000 copies. 


MONOGRAM 

This is a monthly magazine issued to all 
office employees. Typical issue shown here 
has 26 pages including covers, and contains 
many large halftones. It is 9” x 12” and 
distribution is about 16,000 copies monthly 


GE NEWS 

140,000 copies per week. That's the press 
run on these weekly newspapers published 
in various GE works cities. They are 1112 
x 15” and contain 6 to 16 pages. These 
feature spot news of interest to employees 





press, but much of it is by offse 
lithography. Some is produced 
GE’s own plants, while much of 
is done in commercial plants. 
General Electric’s 
V (Quantity 
Victory) war production progran 


Q plus Q equal: 
plus Quality equals 


was launched soon after America’: 
entry into the war and was in ful 
swing before the WPB asked al! 
American industries to put on such 


Aims of the GI 


program are to bring each employee 


production drives. 


a full realization of the national! 
catastrophe and personal tragedy 
which will result if America loses 
the war; to emphasize the vital im 
portance of increasing quantity and 
quality in the particular products he 
is making; and to show him exactly 
how he can do this by reducing waste 
and spoilage, making suggestions. 
working safely, keeping physically 
fit and purchasing war bonds. 

This discussion is confined to the 
principal material used in the Gen- 
eral Electric war production program. 
Even by staying within this phase of 
the broader public relations and em- 
ployee relations program of the com- 
pany, space does not permit the in- 
clusion of illustrations of all of the 
many and varied roles that lithogra- 
phy and printing are playing in the 
program. It is impossible, for in- 
stance, to show all the booklets and 
pamphlets explaining vacations, in 
surance, company policy. etc. There 


are also car cards used in public 


TIME 


IS AMMUNITION 


The poster at the 
left is part of the 

+ Q = V pro 
gram. They were 
designed to meet 
the problem of em 
ployees lingering in 
company washrooms 


SMASH THE AMS L 








ransportation cars and buses in GE 


districts. There are also posters 
vhich urge employees to invest their 
money in war bonds and millions of 


There 


are posters asking for ideas and sug- 


dollars have been invested. 
gestions for helping to speed produc- 
tion, and idea blanks for submitting 
these suggestions. There are pledge 
cards promising increased production 
effort. 


in various works cities promoting 


Newspaper ads are carried 


scrap and other drives. Folders and 
posters are used for announcing nu- 
trition and homemaking courses for 
women employees. 

Such extensive programs of em- 
ployee relations of course could not 
he terminated on the day of victory 
without serious results. It has been 
pointed out that such programs have 
proven so successful that their con- 
tinuance after the war is assured. 
Thus an important future market for 
the printed word is being formed. 

The uses and purposes of the ma- 
terial shown on these pages exist in 
countless other. war production 
plants, many of which have not yet 
developed such comprehensive pro- 
vrams of employee relations. A well- 
informed litho salesman armed with 
knowledge of what is already being 
done in the field might be of real ser- 
vice to such a company, to the war 
production effort in general, and to 
his own firm. This is but another of 
the many important roles the graphic 


irts are playing in the war.%®* 


This poster is one 
of a series of six. 
There were 500 of 
each one produced. 
All were offset. 
They measure 17” 
x 14”. (See oppo 
site for another.) 





et+Q-¥ 


This publication was issued monthly for four 
months as part of the company’s production 
drive. 130,000 were distributed monthly with 
the Works News. It is 11%” x 15” and 
each issue averaged four pages in two colors. 


CLEAR THE WIRES 


Two thousand of these offset folders were 
distr:buted as part of a telephone program to 
reduce non-essential calls. When unfolded 
it measures 24” x 10/2”. Main emphasis was 
on long distance, but local calls also declined. 


TAGS, STICKERS 


Tags and stickers were attached to ‘phones to 
help eliminate unnecessary calls. 15,000 tags 
were tied to ‘phones. Tags were also printed 
12” x 20” as posters for hallways and offices. 
Tags were in a series of six, all different. 


POSTERS 


Some of the outstanding war production 
posters of this war have come from GE 
Typical are these, 22” x 32”, lithographed in 
full color. 2,000 are produced monthly. There 
are also smaller offset posters of various kinds 



















































HE war economy struck heavier 
blows on the lithographic in 


dustry during the past month 
than at any previous time since the 
heginning of the defense program. 

However, despite the issuance of a 
number of restrictive orders directly 
hearing on the industry. it appears 
these restrictions 


that the effect of 
will not be as drastic as may be 
eX pee ted 

Of utmost significance is the fact 
that the industry has conducted itself 
in such a manner as to have been able 
to avoid parti ular regulation through 
almost three vears of defense prepara- 
tion. Conservation and substitution as 
practiced by the industry have tided 


difheult 


n the interest both of prosecu 


months of short 


t over 


ages 


tion of the war and for the industry's 
survival, and restrictive measures now 
are instituted mainly because of con- 
ditions outside the industry which 
have a limiting effect on the indus 
trys supplies. Furthermore. it ap 
pears that as a broad policy. the 
War Production Board in the pres 
ent stage of the war economy will 


limit and curtail civilian industry 
to a lesser degree. 

Principal remaining controls ovei 
civilian industry will be in the form 
of increased emphasis on substitution 
and standardization, and in concen 
tration of production. 

In the case of concentration. it 
would appear that specifi direction 


from the war agencies to effect such 
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a plan in lithography is a consider- 
able distance off. For the period di- 
rectly ahead. whatever concentration 
is effected in lithography will be 
mainly in the industries served by 
the industry, or in the industry  it- 
self as conditions in the war econo- 
my cause a concentration of facilities 
hy close-downs. 

The factors of the industry’s own 
diligence in conservation and of the 
fact that specific controls over print- 
ing and publishing have come so late 
in the war program, combine to miti- 
gate some of the stringency of recent 


regulations. 


\ the particular case of Limitation 

Order L-241. controlling the use of 
paper in commercial printing, it ap- 
pears that the industry will not suffer 
undue hardship. 

The order imposes a horizontal cut 
on the use of paper—either 22! per 
cent of the paper used during 1941, 
or 90 per cent of the paper consumed 
for the corresponding quarter of the 
hase period. In general. this curtail- 


ment is in line with the other WPB 


paper consumption orders on news- 





lashinglon 


papers. wall paper. boxes. magazines. 
books and converted paper products. 
(See Mopern Lirnocrarpnuy. Janu 
ary.) 

However. industry practices of con 
serving paper during 1942 and _ the 
fact that in some instances the de 
cline of business has decreased re- 
quirements, will mean that the effect 
on the industry will be lessened. 

Furthermore. the industry is in the 
position of being able to stretch out 
its quota by the use of lighter weight 
papers. 

It is also significant that WPB has 
amended \M-241. governing the con 
trol of paper production, to permit 
an increased production for the first 
quarter of this year, By the amend 
ment. production of paper and paper- 
hoard. which under the former ordet 
was running at the rate of approxi 
mately 2.800.000 tons a quarter. is 
stepped up to 4,100,000, an increase 
of eight per cent. Immediate objec 
tive of this change, which is described 
as temporary. is to permit expanded 
production of grades which contain 
waste paper and other waste of non 


fibrous material. 


NOTHER important development 
affecting the industry is the is 
Order L-226. 


which limits production of graphic 


suance of Limitation 
arts machinery to the needs of the 
armed forces outside of the country. 
. i. effects 


drastic controls over the production 


The order. replacing 
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GRAPHIC ARTS SALES DIVISION 
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Many Critical Tests... 





Rk Kodalith and Kodagraph product—film, plate, and 
paper—must pass a long series of rigid tests covering every 
stage of manufacture. This close control makes possible the high- 
est degree of uniformity — the all-important factor upon which you 
can build your exposure and processing routine with confidence. 

Such standards in your gallery and darkroom are of great 
assistance in wartime, when sudden shifts from one type of mate- 
rial to another may be necessary, because of the unprecedented 
demand upon production facilities. Whenever such changes have 
to be made, the exceptional uniformity of all Eastman sensitized 
materials will make it easy for you to adapt your exposure tech- 
nique and processing routine to the change. 


Order Kodalith and Kodagraph materials 


from your Graphic Arts dealer. 





EASTMAN KoDAK COMPANY ° ROCHESTER, N. Y. 
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CTORS 


IN THE NYPEN PATRIOTIC SLOGAN CONTEST 


The Board of Awards takes great pleasure in announcing the fol- 
lowing list of Prize Winners in the Nypen Patriotic Slogan Contest. 





PRIZES TO FIRMS WITH ANNUAL VOLUME OF $200,000 OR MORE 


Printers First Prize ($200 in War Bonds) to: Ever Ready Label Corporation, New York City 
Second Prize ($so in War Bonds) to: Lenz & Riecker, New York Cit 
Lithographers _’irst Prize (S200 in War Bonds) to: Copifyer Lithograph Corp., Cleveland, O 
Second Prize ($50 in War Bonds) to: Aatell & Jones, Philadelphia, Pa 
Honorable Mention ($50 in War Bonds) to: Greiner-Fifield Lithographing Corp., Kansas City, Mo. 


PRIZES TO FIRMS WITH ANNUAL VOLUME OF LESS THAN $200,000 


Printers First Prize ($200 in War Bonds) to: Schneidereith & Sons, Baltimore, Md 
so in War Bonds) to: DePamphilis Press, New York City 


Second Prize ($s 
Honorable Mention (Sso in War Bonds) to: Milwaukee Label & Seal Co., Milwaukee, Wis 


Lithographers = ['irst Prize ($200 in War Bonds) to: Frank C. Rauchenstein Co., St. Louis, Mo 
yecond Prize (S50 in War Bonds) to: Klopp Printing & Lithographing Co., Omaha, Neb 


‘he Board extends its congratulations to these firms and to the many other entrants 
in the Nypen Patriotic Slogan Contest for their effective work in promoting America’s 
war effort. They have helped their country by bringing the vital issues of war home to 
the people; they have helped their industry by demonstrating the importance of the 


graphic arts in a wartime cconomy. 


AUGUSTUS E. GIEGENGACK, U. S. Public Printer 

KEN R. DYKE, Chief, Bureau of Campaigns, Office of War Information 
HARRY O. OWEN, President, C. O. Owen & Co., Chicag 

GEORGE F. LODER., President, National Process Co., New York 


| NYPEN 
YORK & PENNSYLVANIA COMPANY |[ we 


PULP AND PAPER MANUFACTURERS FOR MORE THAN 50 YEARS ‘| PAPERS 








and distribution of printing machin- 
ery, Operating supplies, and replace- 
ment parts. 

Despite the stringency of this or- 
der, the industry will be in a relative- 
ly good position, in view both of the 
stocks of used machinery and of the 
continued production of replacement 
parts permitted by the order. 

The policy of WPB is to conserve 
the existing machines of the nation. 
and consequently high priority ratings 
are granted for the manufacture of 
replacement parts and operating sup- 
plies. While the policy is to prohibit 
expansion, this objective of main- 
taining machinery in a good state of 
repair and maintenance will give the 
industry a sufficiently high level of 
machinery. 

It is significant that the order states: 
“The manufacture of operating sup- 
takes 


precedence over al! other orders. This 


plies and replacement parts 
means a manufacturer may treat or- 
ders for replacement parts as if all 


of such orders were rated AA-1.” 


Under terms of the order. produc- 


tion, except for the armed services 
abroad, is prohibited for machine 
composition, lithographic plate-mak- 
ing. sheet and web-fed offset or direct 
lithographic presses, and_ bindery. 
Requests for delivery of printing ma- 
chinery are to be made to the Print- 
ing and Publishing Division on form 
PD-556, with PD-500 to be used in 
appeals. 

Also on the subject of machinery, 
an amendment to Order L-54-c, relat- 
ing to office machinery, includes “mul- 
tilith and Davidson duplicators” un- 
der duplicating machines, to replace 
the former reference to “offset ma- 
chines.” There is a production cur- 


tailment of approximately 50 per cent. 


O' importance to the industry is 
the amendment to Order M-103, 
controlling dyestuffs and organic pig- 
ments. While this order is important 
in its bearing on the industry, it does 
not. however. cause much dislocation. 

The action cuts the sale and pur- 
chase of all organic dyestuffs and 
organic pigments. (but not inorgan- 


e). for civilian industry by an aver- 
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age of 40 per cent below 1941 figures 
Retroactive to January 1, the order 
in its effect on printing inks. con- 
trols all dyes and organic pigments. 
with the exception of anthroquinone 
dyes, inorganic dyes. organic dyes 
derived from vegetable sources and 
those made from non-critical mate- 
rials. However, lithol red, important 
in printing inks, is not restricted. 
Since inorganic colors can be used 
as suitable substitutes in printing ink. 


the effect will be negligible. 


i of L-63 to aid distributors in 

obtaining priority assistance for 
the purchase of supplies and mate- 
rials has been extended to include 
printing equipment and supplies. and 
while this procedure does not direct- 
ly affect the lithographer, it does fa- 
cilitate the acquisition of needed sup- 
plies. 

Many distributors, not knowing of 
this simplified procedure, have been 
applying for priority aid on form 
PD-1A, whereas they are advised, in 
their own interest, to use PD-1X, 

The fact that the printing industry 
is given consideration as an essential 
civilian industry is highlighted by a 
WPB statement on the use of PD-IX 
forms. which states: 

“The form can be used for apply 
ing for priority assistance in obtain 
ing all types of supplies. particularly 
of a maintenance, repair or operating 
nature, if they are to be resold to wat 
industries or essential civilian enter 
prises.” 

With respect to the inventory con- 
trols recently announced. the lithog- 
raphic industry is in a better position 
than most other civilian industries. 
The inventories in the industry are 
well adjusted compared with other 
industries, and this applies to paper 
as well as to other supplies. ® *® 


Relax Copper Engraving Rule 
Through an amendment issued 
January 20, to Order M-9-c, which 
prohibited the use of copper for en- 
graving plates for printing calling 
cards. business stationery, ete., the 
War Production Board permitted 
plate engravers to use copper which 


was already in their possession as 


of December 31, 1942. It also allows 
the use of old plates on equal basis 
with other graphic arts uses of cop- 
per. It does not. however, permit the 
purchase or use of new copper. 

Plate engravers, under the order as 
amended are required to sell as scrap, 
hefore the end of a calendar quarter, 
three pounds of old copper plates for 
each pound of copper products they 
engraved in that quarter. This was 
designed to get obsolete plates into 
the nation’s scrap supply. it was ex- 
plained. 

2 


Relax Postal Stitching Rules 

In line with widespread efforts in 
the graphic arts to conserve stitching 
wire in binding operations, the Third 
Assistant Postmaster General has 
issued the following statement: 

With reference to the requirement 
that books, catalogs, and_ similar 
printed matter of the third class, in 
order to be acceptable at the postage 
rate of 1 cent for each 2 ounces or 
fraction thereof, or at the rate of & 
cents a pound under the provisions of 
Section 562, Postal Laws and Regula- 
tions, shall, when bound by means of 
metal stitches, have not less than two 
such stitches, postmasters are in- 
formed that in view of existing condi- 
tions necessitating the conservation 
of metal such matter securely bound in 
book form with only one wire stitch 
may be accepted for mailing at the 
same rates of postage. This modifica- 
tion is also applicable when a single 
wire stitch is used to fasten an insert 
to a book or catalog in order to make 
it an integral part thereof. 

The foregoing does not contemplate 
any modification of the requirements 
with respect to the fastening of pages 
of books and catalogs by means of 
stitching with thread or string, or by 
pasting. 

® 


19 Zabel Men Serving 

Nineteen men from the lithographic 
plant of Zabel Bros.. 
are now serving in the armed forces. 
They are: William FE. Zabel, Jr.. 
Warren M. Buehler, Edward M. 
Litak. William W. Muntzer, Robert 
E. Bernhard, William A. Boyle. 
Robert T. Iles, James Tygh, Robert 
W. Cantwell. Edward H. Burke, Jr.. 
William L. Conner. Elmer R. Smith. 
George Sylvester, Elwood Godschall, 
Raymond A. Honold, Charles Gast. 
Joseph J. Dailey, Francis M. Litak. 
and Herbert W. Evans. 


Philadelphia. 
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into every negative enters 
ED oD 


CRAFTSMANSHIP 


CHEMICALS 


To PRODUCE a finished negative of the better type, you 


need better copy, better craftsmanship and better chemicals. 


‘ ; ; FINE CHEMICALS FOR THE 
Merck chemicals for the graphic arts are better chemicals— — GH Professions ano inoustey sinct iait § 


the kind that go a long way toward producing better results. 





M E R C K & c O ° I nc. Manufacturing Chemists R A H W A Y + N . J ° 


New York. N. Y. @ Philadelphia, Pa. @ St. Louis, Mo. @ Elkton, Va. ®@ Chicago, Ill © Los Angeles, Cal. 
In Canada: MERCK & Co. Limited, Montreal and Toronto 
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By I. H. Sayre 


Technical Editor 


OME of our readers have in- 
quired about the source of sup- 
ply of some materials which 
we have not found to date, partly be- 
cause time does not permit us to 
search for information. Therefore we 
publish the questions here, and hope 
that if anyone can help us out. 
they will be kind enough to write 
Mopern LITHOGRAPHY. 

book 


which will instruct in color mixing 


Can anyone recommend a 
and matching for lithographic work? 

Also, another reader is anxious to 
secure books and literature on the 
lithographing. gravure and screen 
process covering the manufacture of 


decalcomanias. 


Reactivating Exposed Negatives 
For the reactivation of fogged or 
exposed but undeveloped negatives, 
remove them from their container 
under a safe light or in a darkened 
room. immerse them in 
Ee meee 32 OZ. 
Ammonium Bichromate. . 115 02. 


for about three minutes. Remove 
them from the bichromate bath and 
wash them in water for about ten 
minutes, squeegee gently with a clean 
white blotter and hang up to dry. 
The exposure will now have to be in- 


creased about four times more than 
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normal. but the standard procedure 
for development, fixing and washing 
may be followed with no further al- 


terations. 


Control of Development 

When high temperatures are en- 
countered in developing solutions and 
there is no way to bring the tempera- 
ture down to normal, dilute the de- 
veloping solution with water until de- 
velopment is brought under control. 
\s a point from which to work, we 
suggest that no dilution be made up 
to 70° F., but at 80° F., the developer 
may be reduced to half strength with 
water. The amount of dilution neces- 
sary for control of development may 
be found by exposing a piece of film, 
dividing it into strips. and develop- 
ing the strips in the developer which 
is progressively diluted until control 


is obtained. 


Rust on Regraining Marbles 

If steel marbles are to be allowed 
to stand between grainings. they 
should be dried off to avoid rusting. 
marbles may cause 


since — rusty 


trouble by driving into a grained 
plate small particles of iron rust 
which will later react with etching 
materials to set up small electrolytic 


cells, causing bad plate corrosion and 








scumming on the press. For short 
periods of time, the steel marbles may 
be kept in a solution of | ounce of 
tri-sodium phosphate to a gallon of 
water which will prevent rusting. It 
is also well to use this mixture in the 
abrasive when regraining plates. 

In hot 
plates should be stored back to back. 


humid climates, grained 
and coated with an inert coating of 
some kind. Such coatings may be 
found in the polyvinyl alcohol class. 
Mesquite Gum, Larch Gum, and the 
water soluble Methyl and Ethyl Cellu 
lose, (We give credit to W. H. Wood 
of Harris, Seybold, Potter Company 
for this list of inactive coatings. ) 
Fairly heavy solutions of these are 
used to gum up the plate at the time 
of removing it from the graining ma- 
chine. They must be washed off be 
fore the plate is counter-etched and 


CC vated for exposure. 


Reduction of Grain Size 

The grain size of a_ previously 
developed and fixed negative may 
be further reduced by the following 
formula: 
10 grams 


60 grams 
100 ccs. 


Phenylenediamine 
Sodium Sulphite 
Water to Make 


This formula also tends to reduce 


slightly the contrast of the negative. 


Prints on Glass for Registering 
The glass must be free of dirt and 
grease before coating so the first step 
is to scour the glass with Bon Ami or 
pumice powder and water. Place the 
elass in a heated whirler and coat 
slowly with either of the following 


solutions.: 


Photoengraving glue (50% solids) . .5 oz. 
Water Se re . 15 oz 
Ammonium Bichromate ..140 gr. 

(A few drops of Ammonium Hydrox- 
ide or Benzoate of Soda may be added 
as a preservative if so desired.) 


Or for a more firm image. but less 


transparent. try the following: 


(A) Egg albumen scales 4 0z 
Water .20 0z 


(Dissolve in cheesecloth bag.) 
(B) Photoengraving glue (50% solids) 
1 oz. 
Ammonium bichromate 150 gr 


Mix (A) and (B) and allow to stand 
for a while before using. 


Expose under a negative or positive, 


develop in water. Avoid rubbing or 
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NAVY FLIERS 


‘Past Masters of Follow-Through 


They don’t quite land their planes on a dime 
—but a tarpaulin wouldn’t faze them! And 
in the air, what can’t they do. Pounce on a 
moving target, jockey it into range and beat 
it to the draw! 
That takes a lively eye and a split-second 
timing sense, to say nothing of the “feel” 
of a plane winging at astronomical speeds 
that only born flyers possess. 
Picked for the job? They certainly are! 
On a humbler level, International Paper's SPRING- 
HILL TAG is likewise picked for the job. This durable, 
100% bleached sulphate, surfaced-sized tag gives max- 
imum value at minimum cost, printed, typed or written. 
* * * 
Companion Papers 


INTERNATIONAL MIMEO SCRIPT —Ideal for mimeo 
work. INTERNATIONAL DUPLICATOR—More copies, 
clear reproduction, in gelatin or spirit process. BEESWING 
MANIFOLD — Strong, lightweight, watermarked manifold 
paper. ADIRONDACK LEDGER =— Economical, strong, 


a . 
BUY MORE. Wa watermarked ledger sheet; for accounting and records. 
— . ADIRONDACK BOND. 100% sulphite; economical, water- 


WAR BONDS marked; six colors and white standard sizes and weights. 


220 EAST 42nd STREET, NEW YORK, N.Y. 
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handling the image during develop- 
ment. When the image is developed 
sharp and clean, immerse the glass in 
a blue dye solution. 

The blue dye need not be put on 
as a separate step, if the dye is dis- 
solved and added to the water used 
for mixing the coating solution. In 
fact less dye is needed when it is 
added to the solution. Most all deep 
etch coatings which contain blue dye 
may be used for glass blue prints. 
The specific gravity of the average 
deep etch coating is satisfactory for 
glass coatings. When the dye bath is 
used separately, it may be returned to 
the bottle and saved for future appli- 
cations. 


To make a positive opaque, or to 


make a negative, dip the dyed image 
in potassium permanganate solution 
23, oz. to 1 gallon of water. This 
produces a brown image which is just 
as satisfactory as black for platemak- 
ing purposes. If a black image or 
negative is desired, immerse in a solu- 
tion of Pontomine Black E, Double 


(Dupont) made up as follows: 


Water , .. 64 oz. 
Glacial Acetic Acid. ..1% 02. 
Chrome Alum.......... 1 1/5 0z. 
Pontomine Black E, Double. .900 gr. 


Water to 1 gallon. 

Black Diamond Dye may also be used. 

Harold M. Pitman Company has 
several glass print processes one of 
which will produce a positive print 
from a positive and a negative print 
from a negative. * * 


Illinois Group Asks Adequate Plant Heating 


COMPLETE statement of the im- 

portant necessity of maintaining 
the temperature of lithographic and 
printing plants at 75° for the purpose 
of lending the weight of authoritative 
information to these establishments’ 
applications for coal and fuel oil has 
just been distributed by the Graphic 
The re- 
port is contained in an 81% in. x 11 in.. 
16 page offset booklet. 


Arts Association of Illinois. 


Pointing out that the government 
is demanding enormous quantities of 
printing and that “literally trainloads 
of army manuals, technical manuals, 
ration books, war 


targets, forms, 


stamp albums, etc.” are being turned 
out in Chicago area plants, the report 
shows the importance of maintaining 
the highest operating efficiency. “It 
is hoped that the War Price and 
Office of 


Price Administration will give con- 


Rationing Boards of the 


sideration to the facts contained in 
this booklet when printing establish- 
ments apply for sufficient fuel to keep 
their plants at the necessary tempera- 
ture of 75°.” the foreword states. 
Part of the booklet is devoted to a 
complete discussion of the facts by 
M. E. Powers. products engineer of 
Public Printer A. E. 


Giegengack is quoted on the subject, 


the association. 
with reference to lithographic plants. 
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as follows, “Surely in the case of lith- 
ographic printing and certain types 
of printing such as collotype or photo- 
gelatin process it may well be argued 
that temperature and moisture are 
almost of as much importance as the 
quality of the materials employed in 
the process. They have direct effects 
on rollers, inks, plates, and papers 
and yield best results when controlled 
to the most desirable adopted 
methods.” 

Speaking for the Chicago Printing 
Ink Makers Association, Martin Dris- 
coll, president, is quoted as follows, 
“It is the experience of the makers of 
printing ink for the various processes 
of the graphic arts that the tempera- 
ture of the pressroom is the control- 
ling factor that determines the quali- 
ty of the printed job and the produc- 
tion that can be expected from any 
one printing unit. This temperature 
should be between 75° and 80° for 
the best operating conditions and any 
reduction below 75° is immediately 
followed by definite handicaps that 
are dificult to overcome.” 

Other opinions from various asso- 
ciations and groups are contained in 
a number of letters reproduced in the 
booklet. These statements 
from the Fine Paper Association of 
Chicago: Carl G. Bingham. director 


include 








of the National Association of Print. 
ers’ Roller Mfrs.; Parks-Cramer Co.. 
and B. Offen & Co., air conditioning 
engineers; and Walter Leggett, presi 
dent of the Chicago Litho Club. 

Each statement brought out impor- 
tant problems and defects which re- 
sult from too low temperatures. espe 
cially in pressrooms. 

e 
Paper Industry to Meet 

New York will be the paper capi- 
tal of the world on February 14-19 as 
the paper and pulp industry gathers 
for the Paper Convention and War 
Conference made up of a number of 
coinciding meetings and conventions. 

Included in these meetings will be 
the convention of the National Paper 
Trade Association, and the 66th an- 
nual convention of the American 
Paper and Pulp Association and afhl. 
iated organizations. These are to be 
at the Waldorf-Astoria Hotel. 

The annual meeting of the Techni- 
cal Association of the Pulp and Pa- 
per Industry will be held at the Hotel 
Commodore, February 15-18. Includ- 
ed in this meeting will be an exhibit 
of packages and containers developed 
under wartime needs. The graphic 
arts session is tentatively scheduled 
for Monday, the opening day of the 
TAPPI meetings, at 2 p.m. 

This part of the program includes: 
Beater Practice in the Manufacture of 
Lithographic Papers, by C. G. Weber. 
M. B. Shaw, and M. J. O'Leary; Ink 
Drying as Affected by Various Paper 
Stocks, by M. J. Leckey, Sinclair & 
Valentine Co.; Applications of Litho- 
graphic Processes to War Work, by 
W. H. Wood, Harris-Seybold-Potter 
Co.; Printing Papers, by L. W. Clay- 
bourne, J. W. Clement Company; 
and Relation of Ink to Paper. by H. 
J. Wolfe. Kienle Co, 

e 
Subenski Gives Ink Talk 

Vincent J. Subenski, director of 
the Lithographic Ink Division of 
Superior Printing Ink Co.. New York. 
addressed the personnel of the offset 
department of Chopp Printing Spe- 
cialties, that city, during February. 
He talked on color matching in the 
pressroom and outlined a system of 
color grouping by chemical] families. 
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LLL. last year lithographers 
listened to the same gloomy 
story: “The squeeze is on, 
hovs! This time next year one-third 
of us will be out of business.” 

You heard it at conventions, you 
listened to it at clinics. you read it 
in the trade papers. it glared at you 
from headlines of association bul- 
letins. and you took it to bed with 
vou along with an income tax blank. 

Well. things did look pretty bad 
and if some lithographers were to be 
seen counting “Eeney, meeney, miney, 
mo at trade meetings it was because 
they were completely cognizant of the 
wartime difficulties ahead and not a 
little bewildered what to do about 
them. With monotonous regularity 
they were told over and over that 
consumer spending would be re- 
stricted, that all advertising would be 
drastically reduced. that less and less 
raw materials would be available. 
that paper would be frozen—that, in 
short, it was going to be plenty tough 
to operate a civilian business in a 
wartime economy. Tough to survive. 


even. 
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Extensive Specimen 


Library Offers Help 
in Wartime Markets 


The two specimen 
volumes shown are 
on nutrition and 
war production. 


Many 


that the only way out was the conver- 


lithographers plainly saw 


sion of their former peacetime opera- 
tions to wartime needs. But this 
called for a complete overhauling of 
old sales policies and practices, think- 
ing and ideas, and it was a transition 
which could hardly be made over- 
night. Particularly since the wartime 
market for these new tools of selling 
and technique did not yet exist. It 
would have to be developed. cre- 
ated, first. 

Along about the same time that 
lithographers were thinking in terms 
of a wartime market for lithography. 
Miehle Printing Press & Manufac- 
turing Co., Chicago, manufacturers 
of offset presses in peacetime, but 
now, like other equipment manufac- 


turers, converted 100 per cent to war 


production, began to do some 
thinking. 


This company’s representatives had 
also sat in on the various Black Fri- 
day meetings of the lithographic in- 
dustry, and had listened to the same 
hodeful remarks about what was in 


store for every third lithogrepher. 






The company set to work to figure 


out a plan to help printers and lith- 
ographers develop new wartime mar- 
kets to replace the lost ones, thus 
eliminating or reducing war casual- 
ties in the industry. 

The plan, which complements and 
supports the program of the Graphic 
Arts Victory 
emerged in the form of a “Wartime 


Campaign committee. 
Printing Library for Printers and 
Lithographers.” Basically, it is a 
sound idea from the viewpoints of 


both the sponsor and the lithographer. 


IRST, it offers the lithographer a 

short-cut route to printing war- 
time markets, what they are, where 
they are. and what kinds of printed 
advertising they require. 

Second, it puts ideas at his elbow. 
vrist for his mill, and not only sug- 
vests where they are needed, but sets 
up the reference background out of 
which he can create them for himself. 

Third, it offers him for study a 
large collection of current wartime 
printed advertising. a collection of 


successful advertising created out of 
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the specific needs of an advertiser. 


But to be more specific—of what. 


volume by volume, page by page. 
does Miehle’s “Wartime Printing Li- 
brary for Printers and Lithographers” 
consist? It is a series of giant port- 
folios. each one devoted to some 
phase of the government war effort 
or economic stabilization program 
which requires printed advertising. 
such as War Production Drives, Con- 
servation, Rationing, Salvage, Price 
Control, Army-Navy “E” 
Morale, Anti - Inflation, 


and Transportation. 


Awards. 


Manpower 


Take Volume I, for instance. It is 
entitled, “The War Production Drive 
What It Is and How It Operates.” 
(There are four volumes on War 
Production Drives, by the way.) Here 
is a brief outline of what it contains: 
1. Excerpts from the letter by 
President Roosevelt urging Don- 


ald Nelson to step up war pro- 
duction, and Mr. Nelson’s reply 


pledging labor and manage- 
ment’s cooperation. 
2. Brief story telling how the 


Labor-Management Committees 
were organized. 

(All of this is by way of setting 
the stage for the printer’s and 
lithographer’s thinking on the 
subject and providing them with 
the necessary factual back- 
ground.) 

3. Objectives of the War Produc- 
tion Drives as drawn up by 
the Labor-Management Com- 
mittees. 

1. Specimen displays of the kinds 
of printed material prepared 
and distributed free of charge 
by War Production Drive Head- 
quarters for promoting’ the 
drives. 

5. Description of the various prob- 
lems industry had to contend 
with in stepping up production, 
discussing these problems from 
the standpoints of both labor 
and management so that the 
printer is enabled to see all 
sides. 

6. Complete list of the 1,800 Labor 
Management Committees now 
in existence and, where avail- 
able, names of committee chair- 
men. 

i. Suggestions to assist the print- 
er in determining the kind of 
printed advertising that is best 
suited for a prospect’s needs, 
depending on the type of prod- 
uct manufactured in peacetime, 
and his employee relations 
problems. 


8. List of persons to interview, 
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organizations to see, and refer- 
ence material to consult for fur- 
ther help in ascertaining a 
client’s problems and needs. 

9. Suggested outline of steps for 
the printer to follow in prepar 
ing his presentation. 

10. Suggestions for presenting the 
finished presentation. 

11. Suggestions about whom to see. 


HILE it is quite obvious that 
the lithographer has very little 
to say about a prospective client’s 
labor policy, his safety policy or any 
other of the various phases of indus- 
trial relations, nevertheless these are 
discussed in the portfolios in brief 
summary in order to give the lithog- 
rapher a wide background picture. 
The sponsor reasons that the average 
advertiser is so deep in the problems 
of war that he is more apt to take 
action if someone from outside his 
organization forcefully brings the 
matter to his attention, indicating that 
he has a grasp of the basic funda- 
mentals of the problems and is in a 
position to offer competent advice. 
At the present writing, twelve vol- 
umes of the library have been com- 
pleted and ten placed in circulation. 
These cover the most important cur- 
rent problems requiring printed ad- 
vertising. However, inasmuch as 
there are over 60 projects altogether 
on advertising’s docket of jobs on 
which the government wants help. 
additions will be made to the library. 
Listed by title, the volumes are: 
Volume I, “The War Production Drive 
-What It Is.” 

Volume II, “The War Production Drive 
—Employee Annual Reports.” 
Volume III, “The War Production 
Drive — Employee House Maga- 

zines.” 

Volume IV, “The War Production 
Drive—Special Printed Advertis- 
ing.” 

Volume V, “Conservation.’ 

Volume VI, “Conservation.” 

Volume VII, “Salvage.” 

Volume VIII, “Treasury.” 

Volume IX, “Nutrition.” 

Volume X, “Nutrition.” 

Volume XI, “Civilian Defense.” 

Volume XII, “Morale.” 


’ 


\ complete set of the twelve volumes 
is available at the following offices: 
140 Federal Street, Boston; 330 West 
12nd Street, New York; 1015 Chest- 
nut Street, Philadelphia; 582 Howard 
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Street, San Francisco; 
Avenue, Los Angeles. 
Meantime, a series of meetings wi! 
be held for printers and lithographer- 
to demonstrate and discuss the port 
folios. While at the present time, the 
number one objective of the Mieh|. 
company, like all American industry 
must be to build fighting tools, j 
offers its “Wartime Printing Library 
as a token of its active interest in 
and support of, the lithographic in 
dustry during a trying and critica! 
period. ** 
e 
Ninth Kelly Man in Service 
Robert Hengehold, sales represen 
tative of the E, J. Kelly Company, ink 
makers of Kalamazoo, Michigan, has 
recently entered the United States 
Army and is now stationed at Camp 
Beale, California. Before entering the 
service, “Bob” represented the Kelly 
Company in West Virginia, Kentucky. 
and Ohio. Other Kelly men in the 
armed services are S. 1/C Elvin Alex- 
ander, navy; and in the army are 
Ist Set. Victor Grassmick; Pvt. Rich- 
ard Webber, Pvt. Peter Witek; Sgt. 
Richard Hollingsworth; and Sgt. Ed- 
ward Mentor. John Veach and Joseph 
Kohlenstein are awaiting call as air 
cadets in the army. 
* 
Hagen Honored 
Fred Hagen, Sr., of Workman Mfg. 
Co., Chicago litho concern, was one 
of the honor guests at the 58th an- 
nual Benjamin Franklin dinner of the 
Old Time Printers Association of 
Chicago, held at the Medinah Club 
Jan. 16. It was Mr. Hagen’s 52nd 
dinner with the organization and he 
confessed that he had missed the first 
six only because he was too young to 
be eligible at the time. Mr. Hagen 
is a past president of both the Chi- 
cago and the International Clubs of 
Printing House Craftsmen and is stil] 
active in the Chicago group. 
° 
Hollycrofter Adds Offset 
Hollycrofters, printing firm of 
Hollywood, Calif., has recently put 
into operation a lithographic depart- 
ment. An announcement was made 
through a four page brochure, in red, 
blue and gold. 
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These discussions of blankets and rollers 


are by Lawrence J. Grennan, of the offset 
division of Hartford Fire Insurance Co., and 
by G. A. Vasel, of Stowe-Woodward, Inc. 


(This discussion of offset blankets 


is by Mr. Grennan.) 


HE offset rubber blanket is a 

necessary evil. It is necessary to 

print from and is an evil because 
of its ever changing characteristics. 
One has to have considerable experi- 
ence in operating the offset press in 
order to detect and cope with those 
many changing conditions. 

In preparing the blanket for the 
offset press, it is essential that the 
clamps be mounted on the ends indi- 
cated by the manufacturer. If one 
examines the fabric closely he will 
observe that it has been woven in 
such a way as to minimize stretch. 

Some authorities advocate that un- 
less the two rows of holes on the 
ends of the blanket are parallel and 
the holes in each row are so placed 
that a straight line passes through 
their centers, unequal distribution or 
blanket is 


tightened. The writer maintains that 


pull results when the 
this method can be improved upon. 
It stands to reason that the fabric 
tension is greater in the center than 
on the ends, therefore the clamps 
should be mounted accordingly. This 
can be accomplished by punching the 


two rows of holes in a slightly con- 
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cave relation to each other. When 
the blanket is mounted on the cylinder 
the pressman can tighten the center 
without breaking or straining the fab- 
ric on the sides. There is no reason 
for stretching a blanket to excess. It 
is never necessary to stand or jump 
on the blanket wrench or use a pipe 
extension when tightening the blanket. 
\ normal! pull is sufhcient. 

When a pressman has learned the 
proper amount of concave to give to 
his particular size of blanket. he will 
find a template a time-saver and a 
positive device for insuring accuracy. 
Bear in mind if a template is made 
the four corner holes must be square 


with each other. 


After the blanket has been mounted 
on the cylinder the right amount of 
squeeze should be determined. This 
is accomplished by under packing the 
blanket low enough so that when the 
pressure is put on, the blanket does 
not contact the plate. 

The next step is very important. 
Spread a light film of ink over the 
plate cylinder bearers. If the blanket 
cylinder bearers do not contact or are 
not parallel to the plate cylinder 
bearers when the pressure is on. they 


should be adjusted to ride with .002 





squeeze. The adjustment for pressure 
between bearers is on one side of the 
press and an eccentric for paralleling 
on the other side. 

Ink up the press with a soft body 
ink so that 
dropped it will readily adhere to the 
plate. Then build up the packing 
until a solid print appears on the 


when the rollers are 


blanket. Too much pressure on the 
bottom cylinder is injurious to the 
blanket. If this occurs, back off the 
bottom cylinder and run sheets, grad- 
ually bringing it up until a solid 
print appears on the sheet. This will 


insure proper setting. 


HE swelling or embossing of a 

blanket is most generally caused 
by the use of oily or greasy com- 
pounds used in ink and usually ap- 
pears on long runs. If not corrected, 
the embossed areas will become an 
engraving, caused by the pressure of 
the plate and the paper rubbing off 
small particles of rubber. If the next 
job to be run happens to be a solid 
these areas will appear as ghosts on 
the sheet, making the blanket useless. 

Ink that does not lift readily or 
accumulates on the blanket, instead 
of transferring the image to the sheet, 
signifies poor ink. This should not be 
tolerated: its effects will produce an 
engraved or embossed blanket as well 
as a poor job. 

To preserve the life of the blanket, 
it should be cleaned occasionally with 
pumice and gasoline or any good 
blanket wash. The accumulation from 
gum, soupy inks and ink reducers, 
and other materials have a tendency 
to glaze the surface. making it hard 
or dry. 

Some pressmen advocate the use 
of trichlorethylene as a substitute for 
benzine or gasoline in cleaning of 
rollers and blankets. However, except 
under conditions of excellent ventila- 
tion and periodic examination of the 
user, there is a serious question of a 
health hazard to users of trichlor- 
ethylene. For this reason we never 
recommend any of the chlorinated 
solvents for cleaning purposes. Where 
rubber rollers or offset blankets are 
involved we still maintain the best 


performance is gained when these are 
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A BRIGHT SPOT IN OFFSET SALES .. 


‘ w// luminaled Selterheads 


The parade of letterheads inspired by ‘“‘Light Up 
Your Letterhead’ continues despite lowered volume 
and war conditions—because every firm still in exis- 
tence needs a letterhead, and wants a good one! 
“Light Up Your Letterhead’ is a sales plan that 
any competent lithographer can use for better, more 
profitable sales of sparkling modern letterheads. 
Because it 7s a sales plan, and wot paper-mill adver- 
tising, it is available only to users of Fox River 
Papers, who use it for greater sales for themselves, 
and thus for Fox River. If you are interested in 
casicr and more profitable letterhead sales, write 
for information. A Fox River distributor will be 
glad to work with you, so that you may make full 
use of “Light Up Your Letterhead.”’ 


FOX RIVER PAPER CORPORATION 


350 MADISON AVENUE,N. Y. + APPLETON, WISCONSIN 
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cleaned with a highly volatile hydro- 
carbon such as gasoline or D.G. 


naphtha.*®* 


The following discussion of rol- 
lers is by Mr. Vasel.) 


ITH war conditions making 

replacement of equipment 

dificult and in some cases 
impossible, lithographers are paying 
increasing attention to proper care 
and use of what equipment they have. 
The proper use of ink and dampening 
rollers is one of those maintenance 
jobs which, given proper attention. 
will prolong the life not only of roll- 
ers. but also of plates. while at the 
same time improving the quality of 
work 


roller. its hardness and the tempera- 


produced. The setting of a 
ture at which it is used. all. of course. 
play an important part. as well as the 
type of job. the ink. fountain solu- 
tion and the many other variables en- 
countered by pressmen. 

Several recent developments — in 
dampening rollers are gaining some 
attention among lithographic press- 
men. as a number of advantages are 
claimed for these new rollers. One is 
an adhesive-backed covering which is 
eut to size and can be placed on the 
roller like a porous plaster. This ma- 
terial is already on the market. al- 
though tests are now being made to 
determine whether a picked cloth o1 
A further 


step in the manufacture of dampeners 


a pile material is better. 


is a roller made of a porous rubber- 
like material which holds the foun- 
tain solution without resort to a cov- 
ering of any kind. 

Among the most important con- 
siderations in the proper dampening 
of a plate are the type of etching on 
the plate. the kind of ink to be used. 
ind the amount of water solution. 
Whether a plate is a regular or a deep 
etch and whether it is a metal plate 
rr one of the new plastic or papet 
plates must be considered. Today 
most litho inks have about the same 
body as a good cylinder halftone ink. 
but many lithographers will remem- 
er when litho inks had a very heavy 
hody and had to be cut out of the 
can. As for the water solution. the 
amount depends of course on the Op- 


erator and the type of job. But the 
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solutions now used. whether home- 
made or commercially prepared are 
considerably different from those used 
in the stone age. Advances in the use 
of wetting agents give better wetting. 
allowing the lithographer to carry 
less water on the plate. Merits of the 
new solutions will undoubtedly be 
more fully recognized in the future. 


EATHER rollers originally were 

used exclusively for inking pur- 
poses and later vulcanized oil and 
rubber rollers also came into. use. 
The introduction of rubber and com- 
position rollers eliminated the seam. 
In many instances synthetic materials 
are now being used. where in the past 
hard rollers were utilized. a softer 
roller is now often doing a satisfactory 
job. The vulcanized oil, rubber and 
the first synthetic rollers had a Shore 
Durometer reading of 35 to 45. but 
the soft rollers which have more re- 
cently come into use have a reading 
around 18. 

This softer roller is said to dis- 
tribute and lay ink better than a hard 
one. Ink used in offset is not very 
different in body. tack. ete. from or- 
dinary heavy cylinder ink, the main 
offset ink is 


much stronger tinctorially. and a dif- 


difference being that 
ferent vehicle is used. 

The use of a softer roller also has 
the advantage of not requiring hard 
setting either against the plate or other 
rollers. A kiss impression answers the 
purpose in all cases and therefore 
eliminates drag or wear on the plate 
whether it be metal. plastic or paper. 

This point had been discovered to 
be of particular importance in rubber 
plate printing where rubber plates 
were worn out by setting rollers hard 
against them as is often done on a 
metal plate. These same forces of 
wear. although not producing an im- 
mediate effect. are also present when 
metal plates are used. The kind of 
litho rollers and their setting are just 
as important in producing good off- 
set work as they are in fine halftone 
or color work in the typographical 
field. 

While the average plant is operated 
at a temperature of 70 to 80 degrees. 
conditions in certain fields compel the 


use of presses and rollers in wide va- 


rieties of heat and cold, ranging from 
zero to 120 degrees. Some of the 
larger plants can assure the press- 
room of constant temperature and 
moisture control through air condi- 
tioning but added difficulty is being 
encountered at present in some re- 
gions through the stringent restriction 
on fuel oil for heating. The effect of 
temperature on paper and ink has 
heen the subject of extensive study 
and methods of control have been de- 
veloped. Tests also show that tem- 
perature variations have an important 
effect on rollers. As temperatures de- 
crease, rollers continue to harden up. 
Very little variation is found in the 
hardness of rollers in a temperature 
range of 120 to 80 degrees, but a very 
marked hardening is shown as tem- 
peratures drop from 50 degrees down 
to the lower figures. This hardening 
can cause important difheulties which 
vary with the type of roller being 


used. * * 


“QUOTES” 
from the wail 


kek 














To the Editor 
VMoperRN LITHOGRAPHY 
Dear Sir: 

There is one way that you can 
help letterhead specialists, such as we 
are, if you can get information about 
the fast disappearing profession. 1.e., 
letterhead designers or artists. 

Lutz & Sheinkman make some good 
designs. and we have been having 
some good designs made too, but our 
supply is decreasing and our chief 
reliance is now incapacitated, by bad 
health. This is a erying need. The 
artists for art's sake want to make 
illustrations for broadsides. and they 
are plentiful. in fact. too much so. 
But artists who in their spare time 
charging from 


make a_ letterhead. 


$3.50 to $5.00 for it. and have a 


knowledge of business could find 
many opportunities of picking up ex- 
tra Compensation, 
THE JOHN C. Powers Co., Inc. 
New York. 
(From time to time letters of gen- 
u“ ill he 


eral interest to the trade 


pu hlished. ) 
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' SAM’L BINGHAM’S SON MFG. CO. 
| Roller Makers Since 1847 
Manufacturers of Printers’ and Litho-Offset Rollers 


CHICAGO 
Des Moines indianapolis Minneapolis Pittsburgh 
Detroit Kalamazoo Nashville St. Louis 
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Sees Ample Color Supply 

Amended Conservation Order M- 
103, issued by the War Production 
Board January 21, places no restric- 
tion on the use of color in advertis- 
ing, publishing or printing, accord- 
ing to an announcement by David H. 
Sloane, secretary of the National As- 
sociation of Printing Ink Makers. Al- 
though the order limits purchases by 
ink makers of one class of color pig- 
ments, Mr. Sloane points out that it 
does not limit the use, even to the ink 
maker, of those pigments, in excess 
of such purchases, if he has the extra 
material on hand. Nor does it affect 
the other classes of pigments used, 


which make up by far, the greater 


sources of the colors for industry 


purposes. 

“Due to decline in consumption of 
color used in many fields which have 
been curtailed since the start of the 
war and further due to modern re- 
search which anticipated many of the 
problems presented, there will be an 
ample supply of color inks for per- 
missible uses,” Mr. Sloane said. 

“During the year 1942 there have 
been restrictive orders affecting the 
printing ink industry and yet the in- 
dustry served its customers satisfac- 
torily. At no time was anybody de- 
prived of color inks. In so far as 
availability of color inks is con- 
cerned, that situation will continue. 

“If you contemplate a color job, 
don’t let some unfounded rumor or 
irresponsible gossip about color scar- 
city, determine your course,” Mr. 
Sloane said. He suggested that ink 
makers will be able to give printers 
and lithographers the facts. 

. 

McCormick Heads GAVC 

A. G. MeCormick. Jr... of MeCor- 
mick-Armstrong Co.. Wichita. has 
accepted the national chairmanship 
of the Graphie Arts Victory Cam- 


paigns, it has just been announced. 
Mr. McCormick has been active in 
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both the lithographic and the letter- 
press branches of the graphic arts. 
and his firm operates a combination 


plant, which alsu specializes in de- 





A. G. McCormick, Jr. 


sign and creative service, advertising 
photography and illustration, house 
magazine editing. letter and mailing 
service, besides color process lithog- 
raphy and printing. 

Mr. McCormick is widely known 
in the lithographic industry through 
his office as president of the National 
Association of Photo-Lithographers. 
He is now serving his second term in 
this office. 

Under the leadership of the na- 
tional organization local committees 
are being established, and many of 
these have been in operation for some 
time, helping the graphic arts trade 
in their area in creating printing to 
help win the war. 

The guide, “How to Hold Con- 
ventions by Mail,” prepared by the 
GAVC in cooperation with the Office 
of Defense Transportation, is now 
off the press and ready for distribu- 
tion. It is expected to help printers 
and lithographers to work out meth- 
ods of utilizing printed matter to 
replace the national conventions held 
annually by many organizations, and 
thus substantially reduce the neces- 


sity of travel. 











GPO Contracts $35,000,000 

The Government Printing Oflice 
spent $60,000,000 for printed matter 
in 1942 and expects to do about the 
same amount of business this year, 
A. E. 
stated in an 
Graphic Arts Association of Illinois 
in Chicago, Jan. 28. Some $35,000.- 
000 of last year’s total was paid to 
printers and lithographers through- 
out the United States, to whom this 
business was farmed out. In Chicago 
120 printers and lithographers re- 
ceived $5,000,000 for their services, 
this being the largest sum disbursed 


public printer, 


before the 


Giegengack, 


address 


in any one city. 

Prior to the war, Mr. Giegengack 
said. the government’s annual print- 
ing bill ran to $20,000,000, the three- 
fold increase being due chiefly to de- 
mands from the Army, Navy. Treasury 
department and the new regulatory 
agencies. Printing requirements for 
the Office of Price Administration 
alone, in 1943, will. he said, total 
more than did all government print- 
ing in 1940, With Ration Book No. 2 
out of the way, work has been started 
on No. 3 and there will be others after 
that, he predicted. 

Of special interest was his explana- 
tion of a new system for handling 
certain printing contracts in the 
branch office of the GPO which was 
recently opened in Chicago, aimed 
at eliminating delays caused by refer- 
ence of negotiations to Washington. 


NAPL Summarizes Orders 

Orders issued by the War Produc- 
tion Board and other agencies which 
affect the lithographic industry are 
being collected, compiled, summar- 
ized for easy reference and distributed 
to member lithographers by the Na- 
tional Association of Photo-Lithogra- 
phers, Walter E. Soderstrom, execu- 
tive secretary, announced, 

Complete text of the orders will 


he included as well as interpretations. 
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The Letterhead Clinic provides a// the tools for creative, profitable \etterhead selling —free! Scientific Analysis 
Chart ' compiled for ea / letterhead submitted by impartial experts and mounted, with the letterhead or sketch 
rated 2. in an attractive Presentation Folder 3. The Clinic's free business-building plan is described in the 24- 


page book, "Why You Should Use The Letterhead Clinic”, which is yours for the asking. Just send the coupon. 


FOR 8 Oe Se Pore tae ee Se ha THE BON D WAGON ROLLIN GI 


THE LETTERHEAD CLINIC 
Whiting - Plover Paper Company 
14 Whiting Road, Stevens Point, Wisconsin 


e ; ad 
Yes, | want to learn all about The Letterhead Clinic's free 
; plan for creative, profitable letterhead selling, outlined in 
the free book," Why You Should Use The Letterhead Clinic”. 
¢: AG convene 
Name 


Position 


Please attach to your BUSINESS letterhead. This offer is restricted to Printers in the U.S. A. 
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Philadelphia Club Studie 


HE 69 members and guests of the 
Philadelphia Litho Club who at- 
25 dinner meet- 
Club. re- 


ceived an illustrated explanation of a 





tended the January 





Poor Richard 





l at the 





fluorographic process of highlighting. 





d anew chromatic halftone screen. 
Mr. 
Glass is a representative of the Print- 
ing Arts 


Santa Barbara. Calif... which control 


a 


presented by Richard G. Glass. 







Research Laboratories of 






the process and offer it to the graphic 





arts trade. 





Mr. Glass showed slides to illus- 





trate the use of a fluorographic sol- 





vent in preparing art work, which 








OLUME I, number I of the Forbes 
Hello-Gram Janu- 
ary 12. by Forbes Lithograph Mfg. 


Purpose of the four- 





was issued 






Co.. Boston. 





page, 814” x 11” offset publication 





is “so Forbes personnel on all fight- 





ing fronts. including the home front. 





can keep in touch with each other.” 






The first issue contains the names of 


| oO 
> 





Forbes men now in the armed 












"Forbes 
ONOR ROLL y; 


World War II J 


>= —- 
x — — 


















s Highlights, Plans Quiz 


produces halftones which automati- 
cally drop the screen from the high- 
light areas without any hand opera- 
tion. He also showed how combina- 
tion line. halftone and highlight nega- 
tives may be produced by a single 
exposure through the use of a new 
chromatic halftone screen. The screen 
makes use of ultra violet light through 
filters. He explained that the screens 
are not yet on the market for com- 
the 


graphic highlight process is already 


mercial use although Huoro- 
being used in a number of plants. 
(This entire process was described 


and illustrated ina full length article 


Forbes Launches Hello-Gram, New House Organ 


forces. one. C. Frank Kummerer, hav- 
ing died in service. The center spread 
contains excerpts of letters from 
many fronts. Standard masthead, is 
offset in red and blue. and text mate- 
rial is in black typewritten composi- 
tion. Sales promotion manager M. 
D. Penney reports an enthusiastic re- 


sponse to the first issue. 





The front page of the Forbes 
internal house organ gives 
the firm's honor roll 
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in Mopern Litnocrapny. August, 
1942.) 

The speaker was introduced by 
Walter Kaiser. Edward Stern & Co., 
club president. Secretary Fred W. C. 
French, handled the business end of 
the meeting. 

Another of the “Quiz Shows” is set 
for a return engagement by popular 
request. Mr. French reported. and this 
will be held February 22. at the Poor 
Richard Club. 


the Philadelphia area will act as 


\ panel of men from 


“experts to parry questions put to 
them on a variety of lithographic sub- 
jects. For every question missed, 
half a dollar will go into a cash regis- 
ter, and will be paid out as a prize 
at the end of the program. 

The panel is to be composed of: 
Herbert Bradt, Zabel Litho 
Co.; Ink, Harold Bensing, Bensing 
Bros. & Deeney; Camera, Kenneth 


Whitecar, Alpha Litho Co.; Rollers. 


Howard Colehower. Godfrey Roller 


Press, 


Co.; Film, W. Rutherford. Eastman 
Kodak Co.: Herbert 
Paschel. Harold M Co.; 


Joseph 


Chemicals, 
Pitman 
Mazzaferri. 
The club’s 


president will act as master of cere- 


Platemaking. 
Graphic Arts Engr. Co, 


monies. 
7 


Display Advertising Art 

The Art Directors Club of Chicago 
is sponsoring an exhibition of 1942 
advertising art to be held at the Art 
Institute in that city during March. 


Advertising art in medium is 


eligible in six classes, including mass, 


any 


class and trade magazines, news- 
papers. direct mail and catalogs, and 
posters. First awards and honorable 
mentions will be given and a grand 
first award will be made for the best 
design of a complete advertisement. 
All advertising art emphasizing Vic- 
tory and Patriotic Effort will also be 
judged by a special jury with a first 
award and honorable mention in this 


froup. 
* 


Wisconsin Firm Changes Name 
Photo Co.. Mil- 


waukee. has announced a change of 


Process Poster 


name to Key Lithograph Co. and has 


moved its offices to 316 N. Milwaukee 
Ave. 
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Lithography is a Changing Industry 
ARE YOU KEEPING INFORMED? 





om lithography as you know it today is vastly different 
from a few years ago—and in many respects from a few 
months ago. Tomorrow it will be far different than it is today 
as new developments are brought forth, new methods are dis- 


covered and new materials replace old familiar ones. 


The only logical way to keep completely informed on these 
rapid changes is through your monthly trade magazine. For 
the most news and features, both management and employees 


find Modern Lithography their best bet. 


An informed man is a more valuable man. Be informed on 


your own industry. Enter your subscription now. 





* 


SUBSCRIPTION RATES: 
One year $3.00; two years $5.00. In Canada one year $4.00 


Group subscriptions: Four or more entered as a group, $1.50 each 
Service Men: $1.50 per year mailed to camp or post 


MODERN LITHOGRAPHY 
254 W. 3lst Street, New York, N. Y 


Send MODERN LITHOGRAPHY to me for year(s). 
Enclosed is $ Send check or money order.) 
Name 
Firm MODERN LITHOGRAPHY 
: 254 WEST 31st STREET, NEW YORK, N. Y. 
treet 


City and State 


(Note: If you wish to send in subscriptions for a group or for 
men in the Service, list their names on a separate sheet and 


attach it to this coupon.) 


ete Pp Pap PUP eae hh b> bh | san. 2B 














Baltimore Club to Meet 

The Litho Club of Baltimore will 
have as its speaker February 15, L. F. 
Livingston, manager of the Agricul- 
tural Extension Division of the E. I. 
DuPont de Nemours & Co., according 
by T. King 
Smith, club secretary. Mr. Livingston 
of farm 


to an announcement 


will discuss the relation 
chemurgy to industrial developments, 
and is expected to demonstrate a 
number of new plastic and other de- 
velopments derived from farm prod- 
ucts. Mr. Livingston was also a re- 
cent speaker at the New York Litho 
Club. 

The oyster roast, originally planned 
for the February meeting has been 
canceled, Mr. Smith said, due to the 
transportation problem, and increas- 
ing food costs. 

At the January 18 meeting three 
euest speakers were heard by the 31 
members and guests attending. They 
were Lt. Virginia A. Eversole and 
Corp. Elaine G. Mitchel of the 
WAACs, and William Miles Maloy, 
chairman of the Maryland Unemploy- 


ment Compensation Board. 


Produces Complicated Map 

Edward Stern & Co.. Philadelphia. 
has just completed a 25 in. x 36 in. 
four-color decorative map of the Unit- 
ed States for the Associated Ameri- 
ean Artists. New York, which has re- 
ceived high praise from the art and 
literary world as well as the graphic 
arts. Mexican artist Miguel Covarru- 
bias. described as “the world’s fore- 
most creator of decorative maps.”’ was 
commissioned by the artists associa- 
tion to paint the map, which shows the 
pageant of America. its natural re- 
sources, people, economy, art styles, 
erandeur and its humor. 

Alan Kirschbaum. of Edward Stern. 
told MopERN LITHOGRAPHY a little of 
the production job. Stern's Optak 
process was employed and four nega- 
tives, approximately 17 in. x 21 in.. 
were made for each color and as- 
sembled for making the plate. Dot 
etched negatives were used with a 200 
line screen. Gelatine coated monel 
metal plates were used on a one color 


Paper was 160 lb. and two 


press. 
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coats of varnish were applied. A 
seven or eight color job appeared 
necessary at first. Mr. Kirschbaum 
said, but by careful work on the neg- 
atives. an exact reproduction was ob- 
tained with four colors. 

A tracing of the map keying all 


the subjects, was also produced by 


Edward Stern, in two color lithogra- 
phy, and these are also being distrib- 
uted with the maps. 

The maps are being sold by the 
Associated American Artists, 71] 
Fifth Ave., New York, at $10 for use 
in office, home, child’s room. library 


or school, 


Lithographers of Four States Win Awards 





a3 


ae 
4) " 
\) 
of 


U.S. Public Printer A. E. Giegengack, and Drew Dudley, OWI, are shown looking over entries. 
Mr. Dudley represented Ken Dyke, former OWI executive who is now a Major in the Army. 


ITHOGRAPHERS of Missouri, 
Ohio. and Ne- 


braska were among the ten winners 


Pennsylvania. 


of awards in the Nypen Patriotic Slo- 
gan Contest sponsored by the New 
York and Pennsylvania Co., New 
York. 


originally announced, which totaled 


In addition to the eight prizes 


$1.000 in war bonds. two honorable 


mentions were made, each earning 
a $50 bond. 

The judges chosen to select the 
winners were A. E. Giegengack. U. 
S. Public Ken R. Dyke. 
former chief of the Bureau of Cam- 
paigns of OWI: Harry O. Owen. pres- 


ident of C. O. Owen & Co., Chicago; 


Printer: 


and George E. Loder. president of 
National Process Co.. New York. 

The winners, and the various di- 
visions were: 

Lithographers with annual volume 
of $200.000° or First 
($200 in War Bonds) to: 
Lithograph Corp., Cleveland: Second 
Prize ($50 in War Bonds) to: Aatell 
& Jones. Philadelphia; 
Mention (carrying a prize of $50 in 
War Bonds) to: Greiner-Fifield Lith- 
ographing Corp.. Kansas City. Mo. 


more Prize 


Copifver 


Honorable 





Lithographers with annual volume 
of less than $200,000—First Prize 
($200 in War Bonds) to: Frank C. 
Rauchenstein Co., St. Louis; Second 
Prize ($50 in War Bonds) to: Klopp 
Printing & Lithographing Co., 
Omaha, Neb. 

Printers with annual volume of 
$200,000 or more —First Prize ($200 
in War Bonds) to: Ever Ready Label 
Corporation, New York; 
Prize ($50 in War Bonds) to: Lenz 
& Rieker, New York. 
annual volume of 
less than $200,000——First Prize (200 
in War Bonds) to: Schneidereith & 
Sons, Baltimore: Second Prize ($50 
in War Bonds) to: 
Press, New York; Honorable mention 
(carrying a prize of $50 in War 
Bonds) to: Milwaukee Label & Seal 
Co.. Milwaukee. 

Entries included all types of print- 


Second 


Printers with 


DePamphilis 


ed advertising, which displayed some 
wariime slogan. Prize winning en- 
tries and many others will be on dis- 
play at the company’s suite at the 
Waldorf-Astoria Hotel, New York, 
during the Paper Convention and 
War Conference, February 15-17. 
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Perfection has not been 
reached in Litho Inks 





- -« « but there’s no harm in trying 


By striving for perfection we have developed a line of litho inks that are 
ahead of the field. In many plants SUPERIOR INKS are producing results 
which have brought the highest praise. 


SUPERIOR LITHO INKS were developed under the personal direction 
of one of the ink industry’s outstanding technical men. They are designed 
to give the highe ‘st pe rformance from the standpoint of color strength, bril- 

liance and working properties. Let SUPERIOR INKS prove their many ad- 
vantages in your own plant. A phone call or letter will receive our immedi- 
ate attention, 





SCUMFREE ETCH SCRATCHPROOF 
CONCENTRATE DRIER No. 954I 

Scientifically compounded, Famous for its many advantages. 
lithographically perfect. Developed expressly for lithographers. 


All that the name implies 


SUPERIOR PRINTING INK CO.. Ine. 


295 Lafayette Street New York, N. Y. 





—_—_— ——— — — 


| SERVICE PLUS QUALITY! 


| HAS MADE OUR PLANT THE WORLD’S LARGEST | 


| WE SPECIALIZE IN ZINC and 


SMALL PLATES ALUMINUM PLATES 
ALSO REGRAINING MULTILITH UNGRAINED -GRAINED-REGRAINED | 

































elephone: 

Vergreen 9- 
1260 
4261 





- a Me =A a 
— Lit hhographic lel @rretiiire Company" Fr 
cea  WeViaaie "= 


EXCLUSIVE MANUFACTURERS OF PREPARED PLATES 
37-43 Box Street-Brooklyn.N_Y. | 
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Carey Succeeds Rossotti as N. Y. Club Head 


ILLIAM H. Carey. of Sweeney 

Lithograph Co.. Belleville. N. i. 
was elected president of the New 
York Litho Club at its annual meeting 
January 27 at the Building Trades 


Club. New York. Mr. Carey was for- 





William H.. Carey 


merly vice-president of the club. Oth- 
er officers elected were Walton W. 
Sullivan. Tooker Litho Co.. vice-presi- 
dent; Oscar Falconi, Maverick & Wis- 
singer Co., treasurer; and Jacques 
Tisne. Schlegel Lithographing Corp.. 
Alfred F. Rossotti. Rossot- 


ti Litho Co.. is the retiring president. 


secretary. 


and became a member of the board of 
governors. Mr. Sullivan was_previ- 
ously club secretary and Mr. Falconi 
was reelected treasurer. 

Other members elected to the board 
were Philip Quartararo, Cue O’Doher- 
ty, Joseph A. Ventimiglia, Frank J. 
Schafer. George Schlegel. Peter A. 
Rice, Richard W. Brendel. and Rubin 
Wohl. Charles F. Finck. Vulcan 
Proofing Co.. was elected associate 
member and is expected to head the 
entertainment committee. Andrew G. 
Durr. Maverick & Wissinger Co.. was 
chairman of the nominating commit- 


tee. 


The club decided to hold a Ladies’ 
Night on February 27, although it 
had previously been decided to sus- 
pend this annual affair. This year 


it will be informal and will be held at 
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the Roosevelt Hotel. Entertainment 
will consist of dancing and a floor 
show. it was said. and will be less 
elaborate than in previous years. 

George Cramer, research director 
of Sinclair & Valentine Co., was the 
speaker at the January meeting, and 
eave a discussion of basic ink mate- 
rials, following showing of a techni- 
color sound film, “Serving — the 
Graphic Arts” which showed all steps 
of ink manufacture in the Sinclair 
& Valentine plant in New York. Mr. 
Cramer showed samples of the vari- 
ous substances which are used in ink 
making. and demonstrated various 
reactions of chemicals and petroleum 
products in mixing vehicles and 
colors. 

He also explained the restrictions 
effecting the manufacture of ink. and 
told of the latest Conservation Order 
M-103 which allows unlimited use of 
many colors by printers and lithog- 
raphers. while placing some restric- 


tions on certain types of pigments. 


There is no indication, Mr. Cramer 


said, of any shortages of ink. 


Schmidt Observes 70th Year 
Schmidt Lithograph Co., San Fran- 
cisco. is observing its 70th year and 
an announcement is carried on each 
sheet of the company’s 1945. calen- 
dar. Schmidt maintains branches in 
Los Angeles. Portland. Seattle. Fres- 
no. Sacramento. Oakland. San An- 
tonio. Orlando, Fla.. New York. Chi- 


cago. and Honolulu. 
° 


GPI Announces Changes 

Robert J. Butler. has been appoint- 
ed general manager of Fuchs and 
Lang Manufacturing Co., Division of 
General Printing Ink Corp. where. 
for many vears he has been in charge 
of technical servicing and more re- 
cently served as general sales man- 
ager. At the same time it was an- 
nounced that John F. Devine, oper- 
ating vice-president of the parent firm. 


who has also been general manager 











of F & L. will continue to be in 
charge of the operations of GPI. Mr. 
Devine states that he will continue to 
be in close touch with the activities 
of the F & L Division, serving the 
lithographic industry. 

In announcing the advancement of 
Mr. Butler. a company spokesman 
said, “His technical ink formulating 
service 


and practical lithographic 


experience gained in his activities as- 





Robert J. Butler 


sure the Fuchs and Lang Division of 
a progressive program of development 
which will permit it to cooperate with 
the lithographic industry to the full- 
est extent. both in present and post- 
war problems.” 
~ 

May Increase Zinc Production 

An increase in premiums for the 
production of zine and lead for the 
purpose of increasing production of 
these metals is reported as_ being 
worked out by the joint quota com- 
mittee of WPB and OPA. 
now offered for above-quota produc- 


Premiums 


tion may be substantially increased 
to furnish increased incentives for 
mine operators to beat their quotas. 
* 

Women Replacing Men 

To replace further losses of em- 
Dando-Schaff Printing & 
Philadelphia, has 
taken on its fourth woman in the 
shop. The latest one is Tessie E. 


ployees 


Publishing Co., 


Holshue. who is learning platemak- 
ing. Other women in the shop are 
handling production, camera, and 


stripping. 




















Lithographers! 


THIN PAPERS 


* heed ; as * 
ONn2@ CAAR2MAAEL TO 
BUSINESS 


to reduce 
Office and Factory 


expenses. 


Specify one of 


ESLEECK 


Fidelity Onion Skin 


Clearcopy Onion Skin 


Superior Manifold 


Recommended for 
Thin Letterheads, Copies, 
Records, Advertising. 


SEND FOR SAMPLES 


ESLEECK 


WJ EVanvbc-Coiabbabale ml Oloscchol- baby 


Turners Falls, Mass. 














WET . DRY? 


Plate Etehes That Meet 
Your Preference 








For Ready-to-Use 


PLATE ETCH 
SOLUTION 


LITH- 
VILO 


NON-SOURING 
NON-POISONING 





Per Galion 
$4.00 











BOTH LITH-VILO AND ZUBER SALT ARE 
FOR USE ON ZINC AND ALUMINUM PLATES 





Make your own Plate Etch 
with 


Dr. HANS ZUBER 


One pound makes 3 
gallons of Plate Etch. 


Per Pound 
82.20 





Prices F.O.B. New York or nearest Dealer 


LITHO GHEMICGAL & SUPPLY CO. 


63 PARK ROW ° NEW YORK, N. Y. 
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Ohio Man Heads GAVC Group 
Rk. Reid Vance has been named na- 
tional chairman of the Graphic Arts 
Victory Committee’s regional com- 
mittee organization, it was announced. 
Mr. Vance is president of the Graphic 
Arts Trade 


with headquarters — in 


Association Executives. 
Columbus. 
Ohio, and is also secretary of the 
Columbus Printing Arts Association. 
and of the Ohio Printers Federation. 

Mr. Vance has called a meeting in 
Columbus for Thursday and Friday, 
February 11 and 12 to make plans for 
the regional organization. 

A New York Regional Committee 
has been named with Eugene Kelley. 
president of Eilert Printing Co., New 
York, as chairman. Members of the 
group include M. O. Brower, Van- 
dercook & Sons; A. T. Edwards, of 
A. T. Edwards organization; A. O. 
Eldridge. Triangle Ink & Color Co.: 
Howard Warner, Forest Paper Co.; 
Maurice F. Roche, Tension Envelope 
Co.; Bernard Rosenstadt, Ardlee Ser- 
vice; Vincent J. Ferris, Allied Print- 
ing Trades Council; Mark MacCol- 
lum, The American Printer; and 


Martin Zz Weber. Weber Studio. 


Goes Advances Schiestel 

Goes Lithographing Co., Chicago, 
has promoted Joseph Schiestel to the 
position of trafic manager after four- 
teen years as assistant in the trafhc 
dept. Mr. Schiestel succeeds to the 
post vacated by Arthur Pechtel, who 
resigned to enter the traffic dept. of 
Socony-Vacuum Oil Co. 


Franklin Magill Dies 

Franklin Magill, co-founder and 
secretary-treaturer of Magill-Wein- 
sheimer Co., Chicago, died in that city 
Jan. 13, following a brief illness. Mr. 
Magill, who was 72, was at one time 
owner and publisher of an agricultural 
journal called “Farm Life.” Coming 
to Chicago from Atlanta, Ga., over 
forty years ago, he became advertis- 
ing director of the McCormick Har- 
vester Machine Co.. prior to its con- 
solidation with International Harves- 
ter Co. In 1907, in partnership with 
\. J. Weinsheimer, he launched the 


Crown Press. Later the firm name was 
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changed to Magill-Weinsheimer Co. 
and in succeeding years the concern 
position 
litho- 


has attained a prominent 


among the nation’s leading 
graphing enterprises. 
Interested always in advancing the 


Magill 


profession. Mr. 


advertising 





Franklin Magill 


was one of the organizers of the Chi- 


cago Advertising Association, — to 
whose activities in its formative years 
he contributed much of his time and 
energies. He was a charter member of 
the Illinois Athletic Club and a mem- 
ber of the Glen Oaks Country Club. 
Surviving him is one daughter, Mrs. 
Margaret Culbertson. and her two 
sons of Perry, Mo. 


Brinkman Returns 
Albert Brinkman, former president 


of the Chicago Lithographers Club. 
has returned to Chicago after a year’s 
absence in St. Louis, Mo., and is now 
superintendent of the Manz Corp.’s 
offset department. Mr. Brinkman was 
with Magill-Weinsheimer Co. in Chi- 
cago for years but moved to St. Louis 
late in 1941, to assume a_ position 
with Wolff Printing Co. 


Samuel Tilden Dies 

Samuel W. Tilden, 70. manager in 
Montreal since 1903 for the Ottawa 
(Ont.) lithographing and commercial 
printing house of Mortimer Limited, 
died suddenly of a heart attack at his 
residence in Westmount, Que.. Janu- 
His wife and a son, Major 
Mr. Til- 


den was a native of Worcester. Mass. 


ary 0. 


Samuel F. Tilden. survive. 








Ilinois Group Plans Promotion 

Chicago and Illinois lithographers 
and printers are waiting the green 
light to get started on a business pro- 
moting campaign sponsored by the 
Graphic Arts Association of Illinois. 
which is to be conducted in close co- 
operation with the national drive of 
the Graphic Arts Victory Campaign. 
Originally proposed early last sum- 
mer, details of the Illinois project 
had been developed to an advanced 
stage before the GAVC plans were 
made public. Backers of the proposed 
Illinois campaign held up their pro- 
eram until conferences could be ar- 
ranged to tie the state organization’s 
efforts into those of the national com- 
mittee. During January. Harry Por- 
ter and Henry Hoke of GAVC con- 
ferred in Chicago with executives of 
the Illinois Association, following 
which Frank Beatty, executive secre- 
tary of the Graphic Arts Association 
of Illinois, announced that agreement 
was reached on general objectives and 
on methods of cooperation between 
the Illinois and the national groups. 
Further discussion of the Illinois plan 
was held during the annual meeting 
of the Illinois association January 28 
and details of this plan for promotion 
of war business by Illinois printers 
and lithographers were expected to be 
released shortly. 

e 

Wetzel Displays Specimens 

Wetzel Milwaukee, Wis., 
lithographers, have leased permanent 
display space in the Visual Reference 
Room at Art Center Chicago, where 
printing buyers may examine speci- 


Bros.. 


mens of company products. Notable 
among other items shown is the bound 
volume “Light Up Your Letterhead,” 
in which the noted illustrator Dale 
Nichols, presents his new technique. 
+ 

Vasel Joins Stowe-Woodward 

G. A. Vasel, who has called on the 
lithographic trade on the eastern sea- 
board for many years, has joined 
Stowe-Woodward, Inc., Newton, Up- 
per Falls, Mass., manufacturers of 
Sto-Prene printing rollers, and other 
equipment for the graphic arts and 
paper industries. Mr. Vasel will 
serve the New York area for the firm. 
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BOY, WAS I SMART WHEN I BOUGHT 


MY PIG G viz-curtine MACHINE! 


With my PMC Die-Cutter on the job, there’s no longer 
any bottleneck between pressroom and delivery in my 
label production, for this “speed demon” die-cuts up to 
300,000 labels per hour. What's more, my PMC cuts in 
perfect register... handles all types of labels in sizes 
from 1’ upto 614" square. ..uses the hollow 
dies | had on hand when I! purchased it... 
gives me more labels per grind... and is 
unusually easy to adjust and operate. 
* 


Write today for complete information on this major 
contribution to faster; lower cost label production. 
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SETHE PRINTING MACHINERY COMPANY 


= 436 COMMERCIAL SQUARE @ CINCINNATI, OHIO 


SNOWED UNDER? 


_ IF YOU ARE... 


—>~*” N If you are one of the lithographers whose 
plant is running full speed you'll appreciate 
more than ever the fine working quality and 
the complete dependability of ECLIPSE 
DEEP-SET BLACK LITHO INK. 








IF YOURE NOT... 


If you’re not snowed under with business, 

J why not take some time to check up on the 
7 inks used in your pressroom. Compare 

A\ ECLIPSE DEEP-SET BLACK with other 


inks. Plan to use ECLIPSE on your next 
job. Like many other lithographers you'll 
be glad you tried it. 


HIGHEST QUALITY INK FOR LITHOGRAPHERS 
GAETJENS, BERGER & WIRTH, INC. 


35 York St., Gair Bldg., Brooklyn, N. Y. 538 S. Clark St., Chicago, III. 
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Army Map Litho Plant Gets First ““E’’ Award 


HAT is reported to be the first 
Army-Navy “E” 
lithographic plant was presented to 
the Army Map Service. Washington. 


awarded to a 


PD. C., in ceremonies January 5. The 
more than 3.000 civilian employees 
of the map operation received silver 
“E” pins as individual awards. 

The War and Navy Departments’ 
recognition of the Army Map Service's 
lithographic map production “above 
and beyond the call of duty” focused 
a strong wartime spotlight on the 
little publicized work of this huge 
enterprise. 

Some three to four million maps 
per month are being turned out by the 
plant according to reports. This is 
said to be about 12 million impres- 
sions per month. The present plant. 
operated almost entirely by civilians. 
was launched in 1941 and was de- 
signed exclusively for the making of 


maps. 


Lt. Col. James Strobridge, formerly 
of the Strobridge Lithographing Co.. 
with headquarters in Cleveland, is 
in charge of production at the plant. 

Women, who are replacing many 
men in the entire lithographic indus- 
try. are prominent in the Army Map 
Plant. Of approximately 3.500 em- 
ployees. 1.700 are women. Mrs. Lrene 
H. Sayre. Technical Editor of MopERN 
LITHOGRAPHY, Associate Lithographer 
in the plant is instructing women and 
officers and assisting in production. 

The Army Map Service began in a 
small way in 1909 as the Lithographic 
School for the Army Engineers. It 
has later been known as the Central 
Map Reproduction Plant. and _ the 
Engineer Reproduction Plant. It be- 
van with a personnel of 18 enlisted 
men, acting as instructors. 

Subsidiary plants are maintained 
in other parts of the nation by the 


Army Map Service. and four libraries 


Exhibit Lithograph Prints at Philadelphia 


NE hundred lithograph prints by 
O a wide representation of artists 
were shown at the Philadelphia Print 
Club. during January and February 
in the Fifteenth 


of American Lithography. 


Annual Exhibition 
The ex- 
hibit. which began January 22, was 
scheduled to close February 12. The 
‘ 


S artists. and 


prints shown. were by 
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were all made during the past year. 

The annual Mary S. Collins prize 
was awarded to Minnetta Good of 
Manasquar, N. J., with 
mentions to Frederico 
Brooklyn, N. Y.. 
Chicago. and Wanda Gag. Milford, 
N. J. Mrs. A. W. Crawford was direc- 


tor of the show. 


honorable 
Castellon, 


Francis Chapin, 


This lithograph by G. Ralph 
Smith is a selection from 
the 15th Annual Lithography 
Exhibit held in Philadelphia. 





exist, where maps are collected, classi- 
fied and filed. 

Many former employees of com- 
mercial lithographic plants who have 
gone into the Army are now associ- 
ated with this branch of the Service. 

* 
Chicago Club Reelects 

The Chicago Lithographers Club 
at their annual meeting, Jan. 28, re- 
elected all incumbent officers, the list 
being as follows: President, Walter 
Leggett, U. S. Printing & Lithograph- 
ing Co.; Vice-president. Jack Hagen, 
Workman Mfg. Co.; Secretary, Har- 
old Harpling, Curt Teich & Co.; 
Treasurer. Martin Wezeman, Colum- 
bian Lithographing Co. Committee 
chairmen appointed included the fol- 
lowing: Educational—Chas. Listing, 
American Bank Note Co.: Entertain- 
ment —— Frank Koehne. Meyercord 
Co.: Sickness and Visitation. Ed Hoff- 
man. Weber Lithographing Co. A 
chairman for the Publicity committee 
will be named later. For sergeant-at- 
arms. N. C. Lowe of United Auto- 
eraphie Register Co. was selected. 

* 
Offset Organ Gets Award 

“What's Going On,” internal house 
organ of Butler Bros.. Chicago whole- 
sale mercantile house, received the 
1942 first award for publications in 
the offset class in a contest conducted 
hy the Industrial Editors Association 
of Chicago. The award was based on 
superior excellence of makeup, ty- 
pography. copy and other points. 
Using the newspaper format, the 8- 
page publication has been issued for 
employees for over fifteen years. Miss 
Aenes Colville. editor. said. Litho- 
graphing is done in the company’s 


own private printing department. 


e 

Jensen to Address Club 

William H. Jensen. superintendent 
of the offset department of Dando- 
Schaff Printing & Publishing Co., will 
talk on the photo-offset process at the 
February 23 meeting of the Philadel- 
phia Craftsmen’s Club. This is one 
of a series of “Share Your Knowl- 
edge” lectures being held by the club. 
Letterpress night was January 26, and 
the intaglio process will be discussed 
March 29. Mr. Jensen is a member 
of the Philadelphia Litho Club. 


















when you buy ink... 
BUY SATISFACTION 


For more than half a century the name of H. D. Roosen Co. has 
stood for satisfaction in Lithographic Inks. These high quality inks 
have helped many lithographers establish and maintain reputa- 
tions for highly satisfactory work. Pressmen are enthusiastic 
about the superior working qualities and customers are satisfied 
with the finished job. Try them and see why so many lithographers 
go for the “built-in satisfaction” they get in every pound of 
ROOSEN LITHO INKS. 


H. D. ROOSEN COMPANY 


Brooklyn, N. Y.: Ft. of 20th and 21st Sts. 


—Branches— 
Chicago: 623 So. Clark Street Boston, Mass.: Kendall Sq. Bidg., Cambridge Hovana, Cuba: Inquisidor No. 513-515 
Mexico, D. F.: 2a Calle, De Victoria 67 South American Agencies 


Baltimore: 3432 Kenyon Ave. 











Mallinckrodt research has always been as much in the lithog- 
rapher’s plant as in our laboratory. Had we not made your 
problems our own, we would never have produced such out- 
standing products as Mallinckrodt Nitrate of Silver, Improved 
Ammonium Bichromate, Albumen Egg Scales and others. We 


are definitely interested in your problems and will do our 





best to help you solve them. Remember us for your needs. 


MALLINCKRODT CHEMICAL WORKS 


( FOS VICTORY Mallinckrodt Street, St. Louis, Mo. 
ie BUY 74 Gold Street, New York, New York 
3 CHICAGO PHILADELPHIA 
LOS ANGELE MONTREAL 


FINE CHEMICALS | 


A ehinckrodt 





USE: OF CHEM 


“IN LITHOGRAPHY. 
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QO COUNTERACT unfounded re- 
ports that window display is to 
e eliminated or seriously curtailed, 
he Point of Purchase Advertising 
Institute. through its secretary Ed- 
ward T. Sajous. has just issued the 


following statement to the lithog- 


raphic and advertising industries : 


There has been much _ discussion 
during the past several weeks in both 
the lithographic industry and the ad- 
vertising field regarding existing or 
ontemplated government directives af- 
fecting manufacture and use of dis- 
play. Much of the discussion has been 
of a disturbing nature, and there has 
been considerable confusion in reports 
circulated. 

Point of Purchase Advertising In- 
stitute has made every effort to keep 
in close touch with the situation and 
is now prepared to present the facts 
as of this date. (January 22). 

Those facts are as follows: 

At the present time there are no di- 
rectives or orders against window dis- 
plays, either in the tobacco, brewing, 
carbonated beverage or other indus- 
tries. 

If any such order is issued in the 
future, it will emanate from the Print- 
ing and Publishing Division of the War 
Production Board. 
however, are under 
Curtailment on board 


Curtailments 
consideration. 


institute Reports on Window Display Situation 


and paper wi.l probably be on a per- 
centage basis and will call for re- 
ductions in weights and sizes. In other 
words, reductions will be in a hori- 
zontal basis, percentage-wise. That is 
the trend of thinking at this time in 
Washington, as expressed directly to 
POPAI by the Printing and Publish- 
ing Division. Further, there will 
probably be more drastic reductions 
on jute and kraft than on chip board. 
Reports that window displays are to 
be eliminated in any industry in 1943 
are without basis of fact in spite of 
any letters or bulletins which may 
have been circulated to the contrary. 

Naturally, all of the foregoing may 
undergo sudden revision, but to date, 
this is the situation. 

In WPB order M-241A on Conserva- 
tion of Paper and Paper Board there 
is included the following paragraph: 


“From and after February 15th, 
1943 no converter shall consume 
in the manufacture of any article 
or class of articles underlined on 
list B any quantity of paper, pulp, 
or paperboard.” 

In this connection, in List B, is in- 
cluded “streamers, including those of 
store display and decoration.” 

After checking on this classification, 
it is our unofficial understanding that 
this has reference to purely decorative 
materials, such as tissue, paper trim, 
ete., and not to soft lithographed store 
display advertising, such as paper 
banners, festoons, posters, streamers, 
etc. 


Certain Litho Jobs Essential, Urge Care in Shifts 


On February 2. when the Selective 
Service Bureau of the War Manpower 
Commission published its list of non- 
deferrable occupations, regardless of 
dependents, lithographers were con- 
cerned over the inclusion of several 
activities vital to certain types of 
lithographic operations. 

In the list of non-deferrable occu- 
pations, under the classification of 
manufacturing. were “Greeting cards 
and Picture Post Cards.” and “Signs 
and advertising displays.” 

However the status of the em- 
ployees of many plants who are do- 
ing both the above type of work and 
government or other essential print- 
ing was confused. and caution was 
urged in making shifts. 

That many lithographic oceupa- 
tions are classed as distinctly “essen- 
tial” was indicated in Occupational 


Bulletin No. 27 issued by the Na- 
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tional Selective Service system last 
fall and recently amended to give it 
wider application in the lithographic 
field. The War Manpower Commis- 
sion has certified that “communica- 
tion services” are essential to the war 
effort and has listed a whole series 
of occupations in the communications 
services. requiring a considerable de- 
eree of training. qualification or 
skill. This list 


ployees as photo-lithographers, press 


includes such em- 


men, plate makers. hand _ trans- 


ferrers, linotype operators, ete. 


Whether or not such employees in 
litho plants would be subject to draft 
deferment would seem to depend on 
whether individual plants can qual- 
ify for classification under the “com- 
munications service” definition. Com- 
munications services were originally 
defined to include “telephone, tele- 


radio broadeast- 


rain, Hewspapers, 


ing, newsreels, and television ser- 
vices.” The definition has since been 
broadened to include also “magazines 
of general circulation which are de- 
voted primarily to the dissemination 
of public information.” The “essen- 
tial” classification also applies to all 
such employees engaged in the pro- 
duction of “technical, scientific and 
engineering journals and books.” It 
would seem also that classification of 
litho plants under the “communica- 
tions” group would be_ indicated 
where the plants are engaged in simi- 
lar activities to those described above. 


Young Lithogs Alter Program 


In making plans for the February 
10 meeting of the Young Lithogra 
phers Association of New York it was 
decided to combine the regular meet 
ing with the Board of Governors 
meeting, for a general discussion of 
current trade problems without a for 
mal speaker. The February meeting 
was planned for the Building Trades 
Club. 2 Park Ave. instead of the Ad 
vertising Club where meetings have 
been held previously. 

At the January 13 meeting, at the 
latter place, a discussion was held 
covering various industry problems 
Lt. Col. James Strobridge, formerly 
of the Strobridge Lithographing Co.. 
was the guest of honor. He is in 
charge of production at the Army 


Map Service. Washington. 


Reports on Tape Supply 


Transparent “Scotch” cellulose 
tape is available now and will be 
available as far into the fulure as 
can be predicted at this time. accord 
ing to a statement by the Minnesota 
Mining & Mfg. Co.. St. Paul. manu 


facturers of the product. 


Lithographers who depend upon 
colored “Scotch” tapes. however, will 
find supplies more difficult to obtain 
as the Minnesota company reports 
that it is unable to meet needs for 
this product other than war indus 
tries. At some later date the company 
hopes to offer a colored tape contain 
ing non-essential materials. dat thi 


Is nol expected in the near future, 












Beeause his life depends on 
it, every soldier must learn 
his fighting know-how .. . 
the hard way. 

But, today, there may be 
attempts made to find an 
easy short cut to synthetic 
know-how. Such efforts are 
doomed to disappointment. 

The current trend to syn- 
theties finds Dayton ready 
with years of peacetime 
know-how in the pioneer- 
ing and development of 
synthetic rollers for all 
printing and lithographing 
purposes. 

It was back in 1926, after 
vears of research, that The 
Dayton Rubber Manufac- 
turing Company took out 
its first patent on a renew - 
able surface printing roller. 
By 1931, Dayco Printing 
Rollers. “ ith anouter cover 
or sleeve of synthetic mate- 
rials, had been proved aon 


the presses of leading com- 








mercial printers as well as 
greal newspapers. 

Because Dayton learned 
the hard way by experience 
over the years, the printing 
and lithographing industry 
finds it easy to depend on 
the durability and perform- 
ance of All-Purpose Dayco 
Rollers. They’ve been 
proved for ten years on the 
presses of America. They’re 
the only rollers which can 
be Re-Daycoed time and 
time again to original effi- 
ciency at a fraction of the 
cost of a new roller. 





DAYCO RENEWABLE SURFACE 
Vv 
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CAN BE APPLIED TO ANY METAL STOCK 











PE DAYTON RUBBER MFG. CO. @© DAYTON, OHIO 


The Originators and Pioneers of Synthetic 


Rubber Printing and Lithographic Rollers 


LATIN-AMERICAN REPRESENTATIVES, National Paper & Type Co., 120 Wall St., NewYork, N.Y. 


CANADIAN REPRESENTATIVES, . Manton Bros., Ltd., . Elizabeth Street, Toronto 


Dayeo Rollers 
THE ORIGINAL AND PIONEER SYNTHETIC RUBBER PRINTING AND LITHOGRAPHIC ROLLERS 


THE ALL-PURPOSE ROLLER FOR @ FORM, DISTRIBUTOR, DUCTOR, ETC 


? 





THROW YOUR SCRAP (WIRD THE FIGA TS 


BUY WAR BONDS AND SAVINGS STAMPS 
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Ihe story of the superiority of 


ADENA HALFTONE 
0 


lithog- 
| 


roadcast by countless 
ustomers, too 


unexcelled for 


Free from mottling, Adena Halftone Offset 
is midway between enamel and regular offset. 
Dull or gloss, it “goes to town,” irrespective 


of difficult pressroom conditions. 











GREETING CARD PAPETERIE 


Embossed and Decorated 


BUY WAR STAMPS 
BUY WAR BONDS 





A BUY - WORD 


FOR HIGH-GRADE PAPERS 


THE CHILLICOTHE PAPER CO. 
Chillicothe Ohio 


MAKERS OF QUALITY OFFSET, LITHOGRAPH AND BOOK PAPERS 
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325 at Chicago Ladies Night 
The annual “Ladies Night” party 
the Chicago Lithographers Club. 
in. 9, was an unusually enjoyable 

About 325 

ttended the dinner-dance at the 

.nickerbocker Hotel. 


cluded a number of high-class acts 


fair, members report. 
Entertainment 


rought in from current Chicago 
musement attractions, Formal speak- 
ng was taboo, but one of the invited 
suests, Frank Schreiber, a navy ma- 
chinist’s mate just returned from the 
Pacific fighting front, was persuaded 
to give a graphic account of his ex- 
periences at Guadalcanal. Walter 
Leggett of U. S. Printing & Litho- 
vraphing Co., president of the Club. 
headed the line. Frank 


Koehne of the Meyercord Co.. served 


reception 


as chairman of the entertainment com- 
mittee. Among the special guests was 


Harry Porter from the Cleveland 
headquarters of Harris-Seybold-Pot- 
ter Co. 
. 

Study Training of Women 

Walter Soderstrom. executive sec- 
retary of the New York Association 
of Photo-Lithographers, is currently 
litho in the New 


York district to determine the desira- 


surveying firms 
bility and feasibility of making some 
special effort to train women as re- 
placements for male employees taken 
for army service. An effort is being 
made to determine how many posi- 
tions would be open to female em- 
ployees, what salaries would be paid, 
etc. If sufficient interest is shown ar- 
rangements may be made to organize 
training courses in cooperation with 
other interested groups. 
° 

Rich Heads Connecticut Club 

Ralph Rich of Rich Lithographing 
Co., Chicopee Falls, Mass.. was elected 
president of the Connecticut Valley 
Litho Club at its February meeting. 
at the City Club, Hartford. Conn.. 
February 5. Mr, Rich succeeded Fred 
Kendall, of Kellogg & Bulkeley Co.. 
Hartford. 

Other ofhicers elected are Albert J. 
Schultz, Worcester Lithograph Co., 
Worcester, Mass.. vice president; 
Wendell Guy, New England Printing 
& Lithographing Co., Bridgeport, 


treasurer; and Fred Gerlach, Aetna 
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Fire Insurance Co.. Hartford. secre- 


tary. 
The following were elected to the 
Simen Rosen- 


board of governors: 





Ralph B. Rich 


thal. Fox Press. Hartford: Floyd 
Scott. Brooks Bank Note Co., Spring- 
field. Mass.: and F. Paulson. Stein- 
back Co.. New Haven. 

Mr. Rich was formerly vice-presi- 
dent, Clifford DuBray, treasurer, and 
Frank Holloway. secretary. Louis A. 
Tamb. of Fuchs & Lang Mfg. Co.. 
continues as publicity chairman. At 
the February meeting, W. Floyd Max- 
well and Thomas M. Flavell of LNA 
were the speakers. Next meeting will 
he April 2. 

. 
Milwaukee Club Meets 

Albumen and deep etch plates were 
discussed by E. G. of the 
Harold M. Pitman Co., guest speaker 


26 meeting of the 


Carlsen. 


at the January 
Milwaukee Litho Club. The meeting 
was held at the Viennese Gardens and 
53 members and guests attended. 
Mr. Carlsen emphasized the need 
for cooperation and coordination in 
lithographic plants between execu- 
lives. superintendents. key men and 
employees for the most efficient plant 
production and good organization of 
the manpower which is still available. 
He discussed at length photo-com- 
posed plate making by both albumen 
and deep etch processes. “Mr. Carl- 
sen is considered a master of this art 
in Milwaukee.” Ben R. Steib. secre- 
tary of the club. reports. “and he 
covered the processes thoroughly.” 
Next meeting will be February 23 


at the same place. 





Zinc Quota 50% Feb. 15 

On February 15 the quota of zine 
available to graphic arts users will be 
again reduced to 50 per cent of the 
amount used in the corresponding 
months of 1941 under Amendment 
No. 1 to General Conservation Order 
M-99. The amendment was issued in 
November. 1942 and allowed during 
the three months from November 15 
to February 15. 75 per cent of the 
amount used in the corresponding 
months in 1941. After February 15. 
the amendment requires a return to 
the 50 per cent quota. 

. 


Produce Prize-Winning Book 

Affiliated Lithographers, Inc.. New 
York. associated with Ardlee Service. 
have been honored by selection of one 
of their recent lithographed books as 
one of the outstanding books of the 
month by the Trade Book Clinic of 
the Graphic Arts Institute. The book. 
which was one of the Clinie’s Janu- 
arv selections. is entitled “Trout 
Lore.” 

° 

N. Y. Group Studies Wages 

A study of the Wage Stabilization 
York 


Association at 


Act was made by the New 
Photo-Lithographers 
the January 21 dinner meeting. held 
at the Building Trades Club, New 
York. The speaker was Daniel Arvan. 
counsel of the Eastern Lithographers 
Association, who outlined the provi- 
sions of the act and interpreted them. 


N. Y. Labor Seeks Revisions 

Revision in the War Labor Board's 
“Little Steel” formula, which freezes 
wages at 15 per cent above their 
January |, 1942 levels, will be sought 
in a conference of all AFL unions 
in New York City. according to an 
announcement by the 
Allied Printing Trades Council of 
Greater New York. 

. 

Require AA5 for Motors 


Purchase orders for electric motors 


January 31 


or generators cannot be accepted by 
manufacturers or dealers without a 
preference rating of AA5 or higher 
under Conservation Order L-221 as 
amended during January by the War 


Production Board. 
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A Dependable 
Source of Supply 


SINCLAIR & CARROLL CoO., Inc. 


LITHO 


INKS 


OFFSET 


591 ELEVENTH AVENUE, Tel. BRyant 9-3566 
NEW YORK CITY 


LOS ANGELES 
417 E. Pico St. 
Tel. Prospect 7296 


CHICAGO 
440 W. Superior St. 
l. Sup. 3481 


NEW ORLEANS 
211 Decatur St. 
Tel. Magnolia 1968 


SAN FRANCISCO 
345 Battery St. 
Tel. Garfield 5834 











j 618 Whitehall St. 


WRALNING 
REGAINING 


ZINC, ALUMINUM 
AND GLASS 


MULTILITH PLATES 
OUR SPECIALTY 


All sizes new plates in stock 


for immediate delivery 


DIXIE 


PLATE GRAINING CO. 


Atlanta, Georgia 


« Defender 





WHEREVER A PHOTO-PROCESS 
SPEEDS PRODUCTION FOR 
VICTORY 


For lithography and photo-engraving, for photo- 

copying, Defender Litho and Photo-Writ products 

meet the most difficult reproduction problems of 

war production. 

DEFENDER LITHO TRANSPARENT — ORTHO — water 
xf base—for economical production of line negatives in 
thography and reproductions for engineering use 

ceca og a ne li afe base—high 

for efficient half and line work 

DEFENDER LITHO NEGATIVE PAPER—ORTHO—for line 
gatives 

BErenDen a one ORTHO—for high contrast 
egatives in solute ster 

cong LITHO DEVELOPER 7-D—in convenient ready- 
to-mix form 


DEFENDER PHOTO- wart—t r high quality photo-copying 


Nine grades to meet Y ‘tequirement 








DEFENDER PHOTO SUPPLY GO., ING., 
x * » 


ROCHESTER, 


N.Y. 
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PAPER ORDERS 


(Continued from Page 28) 





On the whole, trade feeling is that 
ilthough the present orders may be 
infair in some ways, so far the 10 
per cent reduction is no worse than 
could be expected, and that before 
the war is won, more drastic restric- 
tions will require the utmost business 


acumen to survive. ** 


Chicago Studies Paper Rulings 

Chicago’s extensive graphic arts 
industry was thrown into a consider- 
able furor by the recent government 
orders restricting paper consumption 
for publication, books and commer- 
cial printing. Lithographers who do 
work on some converted paper prod- 
ucts that have been ordered elimi- 
nated and who produce a large vol- 
ume of lithographed books and other 
items have been deeply affected and 
conferences to discuss their prob- 
lems have been numerous. 

Selection of the 1941 base period 
has been one of the most acute causes 
for complaint, since just at that base 
period some lithographers who pro- 
duce seasonal specialties were en- 
joying a large volume of business 
while others, who handle other lines. 
were experiencing a drop in volume 
of orders. Application of the quota 
to this situation will result in gross 
injustice, the lithographers point out 
and, with the help of LNA, it is 
hoped that adjustments can be made. 

One of the puzzlers in the new 
rules has been the question “Is a 
house organ a magazine or something 
else?”, on which clarification was 
waited by several lithographers who 
handle such publications. The rule 
limiting paper inventories to two 
carloads of specified weight is also 
stumping the industry, according to 
LNA’s 


Chicago office, since consideration of 


George Benton, director of 
srades of paper and varying weight 
of different types of stock is involved 
there, 

“It all came at once.” said Mr. Ben- 
ton, in discussing the situation. “The 
‘ntire lithographing industry is af- 


‘ected by the new rules in one way or 
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another, so we have plenty to think 
It’s not all easy to work out, 
time 


about. 
but we are confident that in 
necessary adjustments can be made 
which will reduce unfair features and 


dificulties generally to a minimum.” 


BOOKS BY OFFSET 


(Continued from Page 21) 








Founders. R. Hoe & Co., Amalgamated 
Litho- 
graphers National Association, and 
the National 
Lithographers. 
George H. Carter is chairman of 
the exhibition Other 
members are Walter E. Soderstrom, 


Lithographers of America, 


Association of Photo- 


committee. 


National Photo-Lithographers Asso- 
ciation; Alicia P. Yasinski, Macmil- 
lan Co.; George Hornby, Thos Y. 
Crowell Co.; W. Floyd Maxwell, 
Lithographers Natl. Assn; Henry 
Cole, S. D. Warren Co.; William B. 
Marsh. Wm. E. Rudge’s Sons, and 
David M. Glixon, editor Bookbinding 


and Book Production. 


LAW OWN WAGES 


(Continued from Page 20) 








Commissioner of Internal Revenue. 

What are the functions of the 
Tri-partite Boards connected with 
the regional offices of the WLB? 
They will assist the Regional Direc- 

tor in passing on general wage increase 
applications. Each regional panel is 
made up of 12 members, 4 representing 
labor, 4 representing the public, and 
1 representing employers. 

Are foremen considered execu- 
tives under the Act? 

Yes. 

Is the foreman subject to the 
jurisdiction of the War Labor 
Board or the Department of In- 
ternal Revenue? 

He is subject to the jurisdiction of 
the War Labor Board, if: 

(a) He is paid wages, even if his 
compensation is over $5000 a year. 

(b) Or if he belongs to a union or 
collective bargaining unit. 

He is subject to the rules of the 
Internal Revenue Department if he 
is paid on a salary basis because all 
non-union supervisors paid on salary 
are under the Treasury Department’s 
control. To apply for increases for 
foremen coming under Treasury juris- 
diction, contact local Treasury unit 
and not Wage-Hour Office. 











CURRIER & IVES 


(Continued from Page 22) 





president of the Canada Steamship 
Lines told lithographers who had ad- 
mired the collection of prints there: 

“All of the great epics of our na- 
tional life—war, religion and busi- 
ness—have been immortalized in the 
records of lithography. The vanished 
life of the great west, the Indians, 
the covered wagon, the pioneer of the 
plain, the river and the mountain are 
preserved by lithography in a manner 


more convincing than history can 


describe.” 
Considering the lithographic busi- 
ness from its start in the United 


States to the present time, no con- 
tribution is of greater historic value. 
The subjects portrayed the ordinary 
and common happenings in every- 
day life. Lithography was the only 
quick method for illustrating ship- 
and other events of 


wrecks, fires 


that character. Various artists who 
specialized in definite fields con- 
tributed their work to the general 
collection of subjects. Sporting 
events, country scenes, horse-racing, 
yachting, the famous Dark Town 
series, Wild West scenes, portraits 
of famous individuals, war subjects 
are only a few of the long list of 
subjects known to have been pro- 
duced. While some of them were 
sentimental and sloppy, many of 
them were fine art subjects. These 
prints are undoubtedly the finest 
of the changing 
the United 


States during the fifty years that 


pictorial history 


fashions and times in 
Currier & Ives were in business. The 
prominence of Currier & Ives litho- 
graphs in the print and auction mar- 
ket has contributed greatly to the 
popularization of lithography as a 
commercial business. The industry 
as a whole is indebted to Currier & 
Ives for more than it can ever repay. 


We could 


subject but Harry Peters has done 


write a book on this 


a better job than we could do and 
you can get it for $5.00 k* 
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ROLLERS 


For the Lithographic and Offset Printer 


RUBBER. VULCANIZED OIL, LEATHER 













New. Refinished, Reground 
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GODFREY ROLLER COMPANY 


Sole Manufacturing Agents 


P . . WILLIAM P. SQUIBB, President 
{itt} =! 211-217 No. Camac St. Roller mokers for 75 years. Lithographic — composition 
yf 


. . — newspaper — varnish — lacquering — every kind « 
Philadel phia, Pa. good roller required for good printing and lithographing 
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Howard Issues Portfolio 

\ portfolio picturing and describ- 
ng in full detail the Howard Papert 
Companys promotion material for 


the first six months of 1943 has been 


- 


HOWARD 
BOND 


The 1] x 14-inch port- 





completed. 
folio is bound with spiral plastic and 
is printed in blue and red throughout. 
Lnder a wartime theme. Howard 
bond. mimeograph and ledger stock 
is shown in a varietv of colors. Con- 
tained in the portfolio are 14 differ- 
ent folders. brochures and direct mail 
pieces, besides 
paper advertisements. A number of 
ofhice 


velopes. making use of various col- 


forms, letterheads and_ en- 
ored stocks. are displayed. along with 
suggested promotions for sales let- 
ters and direct mail for lithographers 
and printers. 

Sample portfolios of bond. mimeo- 
rraph and ledger papers are avail- 
able to Mopern LITHOGRAPHY read- 
ers who write to the company at Ur- 


bana. Ohio. 
* 


Distribute Offset Folder 


\ lithographed folder promoting 
newspaper advertising as a medium 
for reaching today’s school students 
is a foundation for their position in 


the world of the future has recently 
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preprints of trade 


been distributed by the Bureau of 
Advertising of the American News- 
paper Publishers Association. It 
was produced in two colors by Sack- 
ett & Wilhelms Lithographic Corp.. 
Long Island City. N. Y. 


Eagle-A Outlines Plans 


\ display. utilizing a large port- 
folio (shown here) mounted on a 
black velvet panel 34 in. x 46 in. with 
silver glitter lettering. is being used 
by American Writing Paper Corp.. 
Holyoke. Mass.. to 


1943 Eagle-A merchandising and ad- 


introduce the 
vertising plans to its distributors. 
The red book. which is produced by 
the silk screen printing process. high- 
lights the main features of the pub- 
licity and sampling plans and sales 


aids. Meetings of Eagle-A executives 


es 


4 
>AP | 





| 
I 








with various sales and distributor 
eroups are being held until the open- 
ing of the Paper Convention and War 
Conference in New York February 15. 


Issue Label Manual 

The National Canners Association. 
Washington. has just issued a “Man- 
ual for Canned Food Labels.” which 


will be of interest to lithographers 


who produce such labels. It is a ref- 
erence book divided into seven sec- 
tions covering all phases of regula- 


tions and legal requirements. 


Issue Supply Booklet 

{31 page pocket size booklet list- 
ing their complete line of supply 
products offered to the lithographic 


trade is now available to lithogra- 





phers from Fuchs & Lang Manufac- 


turing Co.. Division of General Print- 
A feature of the book- 


let is a fold-in chart of offset press 


ing Ink Corp. 


specifications containing useful in- 
formation for ready reference. Copies 
of the booklet are available from the 
company at 100 Sixth Avenue. New 
York. 


Describe Template Work 

Another in a series of articles on 
the production of templates by modi- 
fications of the lithographic deep-etch 
and surface plate processes is appear- 
ing in the current issue of Harris 
Impressions, published by the Harris. 
Sevbold Porter Co.. Cleveland. 

The electrolytic method of making 
templates is described with brass. 
copper or sheet steel used as a basic 
metal, the latter being recommended. 
The graining of the plate, and coating 
is described. The plate is then e€X- 
posed under a positive stencil which 
is best made on plate glass. Detailed 
methods of blocking out, developing. 
and lacquering, are given, prepara- 


tory to electroplating. 
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LAWSON 


Will Purchase For Cash 


SEYBOLD CUTTERS, Late Models 


in all sizes up to 94” 


SEYBOLD THREE KNIFE TRIMMERS 
SEYBOLD DIE PRESSES 
WRIGHT MULTIPLE HEAD DRILLS 


Send us full details including serial 
numbers of machines and prices. 


* 


E. P. LAWSON CO., Inc. 


Eastern Sales Agents 
|} SEYBOLD PAPER CUTTERS & BINDERY EQUIPMENT 


i] 426 West 33rd St. 
Tel. CHickering 4-0180 


New York, N. Y. 


















Gen? American” 


| PRECISION OPTICS 
ll] S&S 99 eM OCHS ON LAND 


Vost Exact Tools 
for 


| 
| | “GOERZ AMERICAN” 


Photo-Lithographers 
PHOTO-LENSES en 
Photo-Engravers: 
play an ee in the The GOERZ 
| war program and eur pro- 
duction is now keyed to {fill ARTAR 
| the requirements of our Cov- f:9 to f:16 
ernment. Within limitations . 
| we may still be able to supply The GOERZ 
GOERZ lenses of certain types GOTAR 
and sizes for civilian use. We f:6.8 {:8 f:10 
suggest your inquiries through . 
your dealer or direct. The GOERZ 
PRISM 


iddress DEPT. ML-2 


The 


OFFICE AND FACTORY 
317 EAST 34th ST. 


C. P. GOERZ AMERICAN OPTICAL CO. 


NEW YORK, N. Y. 


lid 
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W hen Quality Counts Most—Use : 


ILFORD 


PANCHROMATIC 
DRY PLATES 


(NON-HALATION) 
Here is a summary of useful information that will help you choose the 
right panchromatic plate for any job. 





(Order Code) | 
NAME 


USES 


CHARACTERISTICS 


| 


“Direct’’ process half- 


| Highest contrast; thin 





PP-50 | film emulsion. tone — when 
| sharp solid dots are re- 

Halftone Pan. (H.D. 75) quired, 
PP-40 Slightly lower in con- | “Direct’’ process half- 


trast than above but | tone negatives and a 





Rapid Process increased speed. universal standard in 
Pan. (H.D. 135) use for years. 
*PP-20 | Medium speed and con- “Indirect” continuous 


trast. tone negatives and posi- 


tives in lithography and 











Special Rapid 
Pan ({H.D. 700) photogravure. 
*PP-10 | Fast; soft-working long | ‘Indirect’ continuous 
delicate gradation scale. tone negatives and posi- 
Soft Gradation | (H.D. 1200) tives and all color sep- 
Pan. | — aration work. 
* Also furnished in ‘“‘MATTE”’ surface. In ordering ‘““MATTE"’ add 


“M" to code. 


Complete Stocks 





SOLE U. $. DISTRIBUTORS 


Photo N 
NORMAN-WILLETS CO. 


Prompt Service 











Eastern Depot 
10 West 33d Street 
NEW YORK, N. Y. 


Mid-West Depot 
316 W. Washington St. 
CHICAGO, ILLINOIS 





~ 


" 


WHAT—NO GAS? 


Salesmen all over the country are 
faced with empty gas tanks. Even 
those who have little to sell now find 
it impossible even to make the good 


will or service calls they’ve been 
making. The problem of keeping in 
touch with customers is a life and 


death issue with any business, but 
the solution is not so drastic. The 
solution is ink. Ink in advertising. 
Folders, publications, brochures, book- 
lets, morale builders, calendars. Don’t 
let your customers forget that there is 
plenty of ink available. 


There is no shortage of good inks, 
either. Take Crusader Offset Black, 
for instance. This ink produces beau- 
tiful solids, and halftones that sparkle 
with clear sharp contrasts. There’s 
no chance of it rubbing off, or scratch- 
ing. You’ll like it. 


Write today regarding a trial order. 


BENSING BROS. & DEENEY 


401 N. Broad St. Philadelphia, Pa. 








538 S. Wells St., Chicago, Ill. 
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Abstracts of important current articles, 
patents, and books, compiled by the Research 
Department of the Lithographic Technical 
Foundation, Inc. These abstracts represent 
statements made by the authors of articles 
abstracted, and do not express the opinions 
of the abstractors or of the Research Depart- 
ment. Mimeographed lists have been pre- 
pared of (1) Periodicals Abstracted by the 
Department of Lithographic Research, and 
2) Books of Interest to Lithographers. Either 
list may be obtained for six cents, or both 
for ten cents in coin or U. S. stamps. Address 
the Department of Lithographic Research, 
University of Cincinnati, Cincinnati, Ohio. 
Original articles cannot be furnished except 
as photographic copies at twenty cents per 
page, plus six cents postage for each four 
pages or less. 


Photography and Color 
Correction 


Photoengraving. Walter S. Marx, 
Jr. (to Printing Arts Research Labo- 
ratories, Inc.). “U. S. Patent” No. 
2,304,838 (December 15, 1942). A 
method of halftone photography for 
eliminating screen pattern in the high- 
light portions of a halftone negative, 
comprising incorporating in a mark- 
ing device a pigment and an absorbent 
of light rays lying outside of the 
visible spectrum, preparing a draw- 
ing to be photographed with the aid 
of said marking device, photograph- 
ing said drawing on a light-sensitive 
element in accordance with the usual 
half tone procedure, and then super- 
posing on said element and in register 
with the first. image, a second image 
of said drawing in the presence only 
of light rays lying outside of the vis- 
ible spectrum corresponding to those 
which the drawing has been ren- 
dered effective to absorb. 

Method of Preparing Color Print 
Plates. Walter S. Marx, Jr. (to Print- 
ing Arts Research Laboratories, Inc.). 
“U. S. Patent” No. 2,304,942 (Decem- 
ber 15, 1942.) In the art of preparing 
printing plates for multicolor printing 
of matter, said matter containing 
black lines, those steps which consist 
in photographically printing a black- 
and-white positive of said matter 
upon a light-permeable material, pre- 
paring a color scheme with trans- 
parent colors upon said positive, and 
preparing therefrom half tone screen 
separation negatives by contact pho- 
tographic printing. 

Photomechanical Reproduction. 
John A. C. Yule (to Eastman Kodak 
Company). “U.S. Patent” No. 2,304,- 
988 (December 15, 1942). In a pho- 
tomechanical process the method of 
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from a 


making a halftone record 
monochromous continuous tone 1ecord 
which comprises placing a photosen- 
sitive layer in contact with a contact 
halftone screen whose elements are 
colored and substantially continuous- 
ly graded in density from the centers 
to the corners thereof, placing the 
continuous tone record in printing re- 
lation to the layer, illuminating the 
continuous tone record with light, se- 
lecting a color filter whose color dif- 
fers from that of the screen elements 
in accordance with the contrast of the 
continuous tone record, filtering the 
light, through said color filter before 
it reaches the layer whereby the layer 
is exposed through the screen to a 
colored image of the continuous tone 
record, and developing the layer. 

Process and Apparatus for Flashing 
in Halftone. Carl C. Chambers (to 
Edward Stern & Company). “U. S. 
Patent” No. 2,306,936 (December 29, 
1942). The process of producing a 
black and white halftone photograph 
from copy not’ limited to neutral 
tones, where the photograph is the 
entire result rather than one of a set 
of color separation photographs, 
which comprises flashing a panchro- 
matically light-sensitive photographic 
medium through a halftone screen by 
means of light of wave length at least 
as short as blue light, and making the 
larger aperture exposures of the copy 
not limited to neutral tones through 
the halftone screen by a mixture of 
light of the various colors, the steps 
being performed in any desired order. 

Art of Photography. William H. 
Wood (to Harris-Seybold-Potter Com- 
pany). “U. S. Patent” No. 2,306,923 
(December 29, 1942). A photographic 
developer, comprising an _ aliphatic 
amino compound of the general for- 
mula R’-RC(NH:.)-CH:OH in which R 
is an alkyl radical and R’ is an alkyl 
which optionally may have a hydroxy] 
sufficiently soluble for working con- 
centration, and a silver halide devel- 
oping agent. 

A New Acid Hardening Fix. Anony- 
mous. “National Lithographer,” 49, 
No. 12, December, 1942, p. 62. Two 
formulas are given for acid hardening 
fixing baths using ammonium thio- 
sulfate instead of hypo. One is a 
general purpose acid hardening fix and 
the other is a chrome alum acid hard- 
ening fix. Two advantages are claimed: 
(1) the plates or film are cleared 
much faster, and (2) the film is free 
of the fog-like quality found in using 
old formulas. 

Reproduction Apparatus. Car] Herr- 
mann (vested in the Alien Property 
Custodian). “U.S. Patent” No. 2,305,- 


. 


782 (December 22, 1942). A repro- 
duction apparatus for making color 
separations according to a colored 
specimen comprising an object carrier, 
means for attaching a colored speci- 
men on said object carrier, a light 
source being adapted to illuminate 
said specimen, an optical system 
adapted to image said specimen on 
a photo-sensitive layer, a plurality 
of register marks, each of said regis- 
ter marks being disposed displaceably 
on said object-carrier parallel to the 
plane containing said specimen, and 
optical means adapted to present said 
register marks to said optical system 
as lying in the plane of said specimen 
near to the margin of the latter. 
Formula for the Camera Room. A. 
C. Austin. “National Lithographer,” 
49, No. 12, December, 1942, pp. 24, 60 
(2 pages). A fo:mula for making 
collodion emulsion and the method of 
applying it are described. Some lith- 
ographers may be able to use col- 
lodion emulsion in case of an extreme 
shortage of process materials. 
Planographic Printing Surfaces 
and Plate Preparation 
Plastic Offset Press Printing Plate 
and Method of Making Same. Thomas 
R. Caton. “U. S. Patent” No. 2,304,- 
541 (December 8, 1942). The herein 
described method of preparing a photo 
offset printing plate of a hardened 
plastic material selected from the 
group consisting of cellulose acetate 
and nitrocellulose, which comprises, 
dry graining one surface of said plate 
to provide a plurality of microscopic 
protuberances, subjecting said surface 
to a relatively weak solution of caus- 
tic soda for softening said protuber- 
ances, removing the caustic layer pro- 
vided by said bath from said surface 
and subjecting said grained surface 
to a weak solution of sulphuric acid 
for hardening said protuberances. 
Deep-Etch Plate Making by the Gum 
Process (Booklet). Joseph Mazzafer- 
ri. Lithographic Technical Founda- 
tion, Inc., in cooperation with the 
New York Trade School. The com- 
plete procedure for the deep-etch 
process is described in this booklet. 
The booklet is divided into nineteen 
units for study purposes. The first 
fifteen units are concerned with the 
deep-etch process itself, from the 
preparation of the solution used to 
the final removal of the gum stencil 
and the preparation of the plate for 
the press. In the sixteenth unit the 
characteristics of zine and aluminum 
plates are described; the seventeenth 
is concerned with plate graining; the 
eighteenth is a discussion of the etch- 
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Our biggest job now 


is to hasten Victory 


BUY WAR BONDS 
NOW 


...for fine Offset work 


Tag (Long Grain) 
— Hi 00—80— 1 00— 1 08— 1 25—133—150—175—200—-225 Ib. 
93—100—111—130—118—167 Ib. 


24 «6x36 
2214.28 4.—500— The 
iti:  iaieeeis YOURS FOR SOUND BUSINESS... BEFORE AND AFTER VICTORY 
2214x281. —500—100 Ib 20x 26—500— 65— 80 Ib. 
26x 40—500—130—160 Ib. 

23x35—500—100—124 Ib. 


PORT HURON SULPHITE & PAPER CO. 


MILLS: Port Huron, Michigan 


NEW YORK CHICAGO BEREA, OHIO SAN FRANCISCO 


Service Men 1 4 ! § [ 0 L L 5 


For men in lithographic work in the Services the 


Textbook of Photography and Platemaking for 

Photo-Lithography, is now available at a_ special 

reduced price— $3.00 per copy. This is the standard LAIN 

textbook used by the Chicago School of Printing and - 
Lithography. It contains 280 pages of easy-to- 

understand. step-by-step procedure for every litho- 

graphic operation from copy to the completed plate. 


It is written by Irene H. Sayre. well-known authority 
in the trade. technical editor of Modern Lithography, e 


and an instructor in the Army Map Service. 
( lip oul the enclosed coupon and send check or 
money order to Modern Lithography. 254 W. 31 St.. '@) FFS ET 


New York. Price. Service Men. $3.00: Others. $5.00. 
LETTERPRESS 


G. CRAMER DRY PLATE COMPANY 


NEW YORK ST. LOUIS CHICAGO 




















Modern Lithography, 254 W. 31 St., New York : ANILINE 


Send immediately The Textbook cf Photography and Platemaking 
for Photo-Lithography, to H . 2 


Name 


Address 


ce : MARTIN DRISCOLL & CO. 


: 610 FEDERAL STREET: CHICAGO, ILLINOIS 
Serviceman : BRANCH PLANT IN MILWAUKEE, WISCONSIN 
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g operation; and the nineteenth de- 
ribes the care of tools and equip- 
ent. In the appendix a chart is 
ven in which various troubles are 
sted together with the cause and 
medy for each. 
Industrial Spirit. A. Haigh. ‘“*Mod- 
n Lithographer and Offset Printer,” 
No. 10, October, 1942, pp. 118-119 
(2 pages). In view of the possible 
difficulty in obtaining anhydrous de- 
itured alcohol, the author discusses 
ethods for its elimination or its econ- 


my in gum reversal or deep-etch 
vrocesses. Furfuryl alcohol, diace- 
ne alcohol, and ethyl lactate are 


ntioned as substitutes for the in- 
justrial spirit. A modification of the 
leep-etch procedure is presented in 
which none of these solvents is neces 
ary. A tanning agent, such as iodine, 
pyrogallol (pyro), or 
incorporated in the 
This tans the 
gum stencil so that the developers or 
washed 


yyrocatechin, 
acid, is 
solution. 


tannic 


ieveloping 


solutions can be 
Formula for 


leep-etcn 
iway with plain wate 
leep-etch developers containing these 
tanning agents are given. The cor 
rect deep-etch procedure for this mod 
fied process 18 described. 

Plate Coatings—What Can Be Done 
to Make the Best of Domestic Albu- 
men. I. H. Sayre. “Modern Lithog- 
raphy,” 10, No. 12, December, 1942, 
pp. 28-30 (3 pages). Because of the 
inavailability of Chjnese albumen and 
recent substitutes, it) may be 
saty to make the most of domestic al 
bumen. The two greatest troubles 
with albumen are (1) weakness and 
crumbling away of the image and (2) 
coatings which are blind and refuse 
» take ink. These are caused by lack 
of viscosity and fatty acid. The vis- 
cosity of the albumen should always 
be checked. A mixture of various col- 
loids in the right proportions may help 
in eliminating the faults of one. A 
formula is given in which a combina- 
used. 


neces 


tion of albumen and glue is 
The albumen may be further ha: dened 
after development by washing out 
with sensitive bitumen and re-expos- 
, or a hardening solution may be 
used, although the latter is not as 
effective. Humidity can also cause 
trouble. At very high humidities it 
might be advisable to use potassium 
dichromate which is slower than the 


Ing 


usual ammonium dichromate. The 


keeping qualities of albumen are dis 


cussed. The use of dextrin as a plate 
coating is described and formulas are 
viven. Various recent developments 


plate coatings and surfaces are 


lescribed. 


Equipment and Materials 


Quick Drying of Paint by Infrared 
Radiation. I. R. Maxted. “Paint Tech- 
ology,” 6:235-37, 248 (14 pages), No- 
vember, 1941. The first of two articles 
fescribes the physical principles on 
vhich infra:ed drying is based and 
he factors which enter into the design 
4 Examples of applica 
method in the United 


equipment. 
ions of the 
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States include the drying of photo- 
graphic film and blueprints. II. Ibid., 
6:204-56 (3 pages), December, 1941. 
Figures are given showing the spec- 
tral transmission in the infrared of 
various paint vehicles, and also of 
the reflectors and envelopes of lamps. 
The article, however, deals with engi- 
neering principles and practice, the 
determination of energy flux densi- 
ties, and the design of installations. 
This last depends on the particular 
application envisaged. The process as 
a whole is very efficient in applying 
the electrical input energy at the 
working plane, and the immediate 
elease of heat at the very seat of 
operations is said to result in a strik 
ing reduction of process. times. 
(Monthly Abstract Bulletin of East- 
man Kodak Company, 28, No. 9, 
September, 1942, p. 361.) 


Paper and Ink 


Montreal Club Continues Study ol 
Driers. Anonymous. “Paint, Oil, and 
Review,”” 104, No. 23, No 


1942, pp. 92-3 (2 pages). 


Chemical 
vember 0, 
Results are given of various studies 
on drie.s (for paints) carried out bj 
the members of the Montreal Club. The 
studies include (1) the use of calcium 
and lithium naphthenates as driers; 
(2) the effect of grinding methods 
(buhr mill, 3 roll-mill, and 
pebble mill) on drying time and loss 
of drying; (38) the effect of acid value 
on drying with both reactive and non- 
reactive pigments; and (4) overcom 
ing the loss of d:ying rate by the use 
ot coated pigments. Tables of results 
are given. 

Multiple-Specimen Neenah Expansi- 
meter. J. A. Van den Akker, Carle- 
ton Root, and Willmer A. Wink. “Pa- 
per Trade Journal,” 115, No. 24, De- 
cember 10, 1942, pp 33-36 (4 pages). 
An improved form of the Neenah ex- 
pansimete: is described, and detailed 
drawings are given. Using the new 
device, determinations of hygroexpan- 
sivity may be made simultaneously 
for twenty test specimens. Auxiliary 
equipment for the control of relative 
humidity is described. 

Fountain Chemicals and Their Rela- 
tion to Ink Usage. Charles F. Geese. 
“National Lithographer,” 49, No. 12, 
December, 1942, p. 26. Ink is affected 
by the moisture content of the paper 
and by the chemicals in the fountain 
solution. Since the moisture content 
of the paper is affected by humidity, 
the performance of the ink also varies 
with humidity. In the summer a 
heavier bodied ink is needed and a 
little more drier should be added. The 
should contain no 
water and 


stone 


solution 
chemicals which absorb 
tend to emulsify the ink. 

Some Trends of the Dry-Color In- 
dusiry. H. A. Reddy. Official Digest 
Federation Paint & Varnish Produc- 
tion Clubs, 218, 414-29 (16 pages) 
(1942). A review. (“Chemical Ab- 
stracts,”’ 36, No. 22, Nov. 20, 1942, p. 


mT epede 
(332.) 


fountain 





General 


Panel Discussion Supplement—Pro- 
ceedings of the 37th Annual Conven- 
tion of the Lithographers National 
Association, 1942. (Booklet.) Lithog- 
raphers’ National Association, 420 
Lexington Avenue, New York, New 
York. This booklet is a verbatim re- 
port of the panel discussion held on 
May 13, 1942, at the Lithographers’ 
National Association convention. The 
discussion was a non-technical one 
covering the lithographer’s part in the 
battle for production and stressing 
how research and resourcefulness are 
meeting the problems of conservation 
and alternates. Eight men, outstand- 
ing in their particular fields, made up 
the board of experts. 

Pitfalls in Wartime Operation. Her 
bert Paschel. “Modern Lithography,” 
10: No. 11, Nov., 1942, pp. 26-28, 59; 
No. 12, Dec., 1942, pp. 23-25 (7 pages). 
Everyday problems common in war 
time operation and suggested solu 
tions are discussed. The best way to 
cut down waste is by controlling 
variables. Possible methods are given 
for reducing line voltage fluctuations, 
which cause variations in the intensity 
and color of light from the are lamps. 
Water is another facter which is apt 
to become worse during wartime. 
Methods are given for eliminating or 
compensating for various types of im- 
purities found in water. Permissible 
substitutes and equivalent weights of 
different forms of the same chemical 
for various photographic 
chemicals. When paraformaldehyde 
developers are mixed, the following 
precautions should be taken: (1) the 
temperature should never’ exceed 
90° F., (2) in storage as little air 
space as possible should be left in the 
bottle, (3) the solution should never 
be shaken to dissolve the chemicals and 
(4) highly concentrated stock solu- 
tions should not be made. A piece of 
wax paper or cardboard, which will 
float on top of the developer, may be 
used as a cover to prevent oxidation 
if developer must be left in a tray for 
any length of time. A formula is given 
for a developer which keeps well both 
in stock and working solutions. Tem- 
perature variations of photographic 
solutions may be very serious and the 
effects of it are discussed in great 
detail. The acidity of the fixing bath 
must be maintained. 

Shop Talk. I. H. Sayre. ‘Modern 
Lithography,” 10, No. 12, Dec., 1942, 
p. 45. A method is given for reversing 
halftone negatives to positives, in 
which the second exposure is held to a 
minimum in order to reduce the fog 
in the clear areas. The steps in making 
positives and press plates for multi- 
color map work are briefly described. 
To avoid the necessity for excessive 
pulling of the plate on the press to 
get a straight lay on the paper, it is 

(Continued on Page 75) 
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MAKERS OF 


THE FINEST QUALITY COLOR PLATES. 


FOR 


OFFSET LITHOGRAPHY 


THE STEVENSON PHOTO COLOR SEPARATION CO. 
400 PIKE STREET CINCINNATI, OHIO | 
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WE CAN USE 
Harris two color offset press, LSG 50 x 69, 
or LSG 4612 x 6812, or No. 45 LT 44 x 64. 
Prefer if possible streamlined feeder, cam 
feed, and DC electrical equipment com- 
plete. Confidentially state all particulars 
and lowest price. 


Peace of Mind... 


Is the most essential asset in 
business. Why not take your 
lithographic ink, rubber 
blanket and roller problems 
to 


J. ML & 6. BL STEBOLD, INC. 


Manufacturers 
ALUMINUM PLATES 


LITHO, PRINTING INKS, AND SUPPLIES suenaien— canines —necansecd 


Office--47 Watts Street. New York, N. Y. grained correctly to your specifications 
Factory—99-105 Sixth Ave., New York, N. Y. . . . « for your special requirements. 
We are manufacturers of METAL- 
SHEETS for ROTAPRINT Machines, 


Everything for the Lithographer also square edge plates for 


Multilith Presses. 
THE PAOTO WTAG PLATE: 


BUY WAR BONDS AND STAMPS | = Grainine, COMPANY, 


1207-15 S. Highland Ave. BALTIMORE, MD. 
















Write Box No. 848 
Modern Lithography 
254 W. 3ist St... New York, N. Y. 
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DO YOU HAVE YOUR COPY OF 
THE LITHOGRAPHERS MANUAL? 


This book is crammed full of valuable information regarding offset presses, litho 
inks, platemaking, cameras, lamps, paper, type, color, chemicals, research develop- 
ments, sales training and promotion, trade associations, as well as miscellaneous 
production, sales, equipment and maintenance data. You can’t afford to be with- 
out this book. PRICE $5.00, postpaid. 


Please Send Check With Order 


MODERN LITHOGRAPHY 


254 W. 3lst ST. NEW YORK CITY 
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advertisements will be 
charged for at the rate of ten cents per 
word, $2.00 minimum, except those of in- 
dividuals seeking employment, where the rate 


All classified 


is five cents per word, $1.00 minimum. 
Address all replies to Classified Advertisements 
with Box Number, care of Modern Lithog- 
raphy, 254 W. 31st St., New York. Closing 
date: Ist of month. 


Position Wanted: 
Artist 
commercial designing, pen and brush 


skilled in high class modern 


reproductions, also all around en- 
graver. Rated highly as to skill and 
character, with many years of expe- 
rience. Address Skill, Box No. 846, 
c/o Mopern LITHOGRAPHY. 


Wanted: 

Aluminum litho plates. Please state 
size, gauge. quantity and price. Ad- 
dress Box No. 844. 


Wanted: 

Step-and-Repeat machine offset plate- 
maker with full knowledge of making 
combination label layouts. State sal- 
ary and full experience. Good oppor- 
tunity in air-conditioned 
plant, located in the Middle-West. 
Address Layout. Box No. 845. c/o 
Mopern LITHOGRAPHY. 


modern, 


Wanted: 

5.000 pounds of new gold dusting 
bronze and 5,000 pounds fairly good 
used gold bronze. Louis Roesch Co.., 
1886 Mission Street, San Francisco, 
Calif. 

For Sale: 

We offer approximately 40,0004 
Super paper, B Grade, 50% basis, in 
rolls 1934” wide, made by S. D. War- 
ren Co. Can be sheeted. Also about 
25.000#% Varnish Litho, grain short 
way, 29” x 41”, packed on skids. 
Liberal discount under market. S. E. 
Mighton Co., Bedford, Ohio. 


For Sale: 
31” Levy Darkroom camera with 24” 
Goerz or 23” Dahlmeyer Lens 24” 


with 8” 


Levy Darkroom camera 
Cooke or 18” Wollensak Lens. Very 
good buys for immediate sales. Singer 
Engineering Co., 242 Mott St.. New 


York. 
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For Sale: 
Potter Offset Press—1 color 28” x 42” 
in good condition. Dexter pushfinger 
Feeder, Chain Delivery. May be seen 
in operation on floor. 
Harris Offset Press—1| color 19” x 30” 
with motor and electrical equipment 
4M to 5M impressions per hour. 
Zine Plates—Used—.012 Thickness. 
1440 size 2514.” x 36” at $.95 each. 
100 size 2214,” x 28” at $.80 each. 
344 size 1934” x 23” at $.75 each. 
Lutz & Sheinkman, 421 Hudson 
Street, New York City. 


’ 


0 
y” 
) 
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For Sale: 

Multilith Zine plates. 
grains at 30c each. Every plate guar- 
anteed perfect. Duplicating Machine 
& Supply Co., 480 Ann Street, Hart- 
ford, Conn. 


One time re- 


For Sale: 

ZINC PLATES—One lot 186 re- 
grained zinc plates 20 x 2214. Sixty- 
five cents per plate plus shipping 


charges. Waltwin Publishing Co.. 


1776 Broadway. New York City. 


Machinery Wanted: 
1—22 x 34” Harris E. 


chain delivery and pile feed. 1 


L. Press with 
17 x 
22 Lithograph press with chain de- 
livery and pile feed. Address Box 
+847 c/o MoperRN LITHOGRAPHY. 


Miscellaneous: 
Use “Stik-Tite” for those long runs. 
Get over 100.000 impressions off of 
one Offset or Multilith plate. Graphic 
Arts Laboratories, Box 365, Hamil- 
ton. Ohio. 

o 


Rand McNally Elects Ensminger 

Directors of Rand, McNally & Co.. 
Chicago. have elected Ward K. En- 
sminger to the post of vice-president 
and named him executive head of the 
company’s New York office. Mr. En- 
sminger has been with the company 
many years and his new assignment is 
to the position vacated by Andrew 


McNally III, now serving as lieuten- 


ant in the Army Corps of Engineers. 


Frederick L. Groff Dies 


Frederick L. Groff, Buffalo repre- 
sentative for Sinclair & Valentine Co., 
died January 16, at the home of his 
daughter in Williamsville, N. Y., fol- 
lowing an illness of several months. 
Mr. Groff was 66 and had represented 
the ink firm in the Buffalo area for 
nearly 30 years. He retired from 
active service nearly five months ago. 
He has been referred to as the “dean 
of the ink salesmen in western New 
York,” having traveled for the old 
Ault and Wiborg Co., before joining 
Sinclair & Valentine in 1913. He was 
a veteran of the Spanish-American 
war, and was active in a number of 
fraternal organizations. 

o 
Stet Reviews House Organs 

A review of the changes taking 
place in house magazines from Pearl 
Harbor until the 
up the January issue of Stet, the 


present makes 
“house magazine for house magazine 
editors,” published by the Champion 
Paper and Fibre Co., Hamilton, Ohio. 
The eight-page 814 x 11-inch pub- 
lication summarizes the way various 
subjects have been successfully han- 
dled by a variety of house magazines. 


Promotes Cream Sorex 

A folder sampling Cream Sorex 
stock and suggesting 43 chief uses 
for it has just been distributed by 
The Sorg Paper Co., Middletown, 
Ohio. Uses listed included such items 
as catalog covers, die-cuts, price tags, 
wall charts, large broadsides, menus, 
games, file folders, factory forms, 
calendars, magazine inserts, displays, 
and ration book holders. A copy of 
the folder is available from the Sorg 
Co. 

* 


Ideal Issues Folder 

A folder “Your Wartime Roller’ 
has just been distributed by the Ideal 
Roller & Mfg. Co., Chicago, and Long 
Island City, N. Y. The folder dis- 


cusses the various features of Ideal 


> 


rollers, and points out that while the 
company is devoting almost its en- 
tire effort to war production it is still 
supplying the graphic arts with roll- 
ers to meet current needs. 




















AGSCO 


STANDARD FOR THE INDUSTRY FOR MORE THAN FORTY YEARS 





PLATE 
GRAINING 


SUPPLIES 


(A) American Graded Sand Company 


Ney 


STANDARDIZE ON 


MECHANO FORM 


LEDGER and INDEX 


Made especially for forms 
that must be preserved. 


ASK YOUR PAPER MERCHANT FOR SAMPLE BOOK 


PARSONS PAPER CO. HOLYOKE, MASS. 





2516-18 Greenview Avenue 








We Cover the West Coast 


FOR PLATEMAKING 
EQUIPMENT 


FILMS AND CHEMICALS 


PHOTO PROCESS DEPARTMENT 


THE CALIFORNIA INK CO., Inc. 


SAN FRANCISCO LOS ANGELES PORTLAND SEATTLE 
SALT LAKE CITY SHANGHAI, CHINA 























Chicago, Illinois 


EVERY PRESSMAN 

ACE* WANTS THIS BOOKLET 

Helpful hints about handling inks, NA 

compounds, driers, etc. Valuable 
information prepared by experts. 


Write for it on your firm letterhead. 


It's FREE! ) \\ 2 : . 
: AN WV, 
E. J. KELLY CO. 


1829 N. Pitcher St. 


(Gyplele 
TRABE SERVICE 
yy 


* COPY WRITING 
Nelson Associates’ copy preparation facilities are completely 


Kalamazoo, Michigan 





* PHOTOGRAPHY 
* RETOUCHING 


*% TYPEWRITTEN 
COMPOSITION 


* PHOTO LETTERING 


* NEGATIVES AND 
OFFSET PLATES 


*% COMMERCIAL ART 


at your service . . . for commercial art, typewritten composition 


offset plates and negatives or for the production of technical 


manvoals and instruction books to Army and Novy specifications 


Overnight Airmail Service to Most Parts of the Country 


Nelson Associates Ic. 


1959 E. JEFFERSON AVE. - DETROIT, MICHIGAN 








Classified Advertising 







excellent results at a minimum cost. Rates are only 





Brings 


10c per word with a minimum charge of $2.00 per issue 
except those of individuals seeking employment, where the 
rate is five cents per word, $1.00 minimum. Whether you 
have some surplus equipment or material for sale, have 
a position open or are looking for a new connection, etc. 
use space in the Classified Section of MODERN LITHOGRAPHY 
It will place you in touch with the entire lithographic 
industry. Write to Moprerx Lirnocrariy, 254 W. 3st St 


New York, N.Y 
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LITHO ABSTRACTS 


(Continued from Page 71) 





= 
gested that lines be engraved at 
center of the plate cylinder and 
center of the gripper edge of the 
plate. On the layout table or photo- 
composing machine two pins or a 


ige placed in the same relative posi- 

as the plate clamps will furnish 
accurate points from which the grip- 
per should taken. 
Make-ready time is thus greatly re- 


measurement be 
duced. 
Miscellaneous 

Preparing Metal Surfaces to Resist 
Staining or Corrosion. Arthur E. 
Stevenson (to Continental Can Co., 
Inc.). “U. S. Patent” No. 2,306,143 
(Dec. 22, 1942). 

Template Etching. F. M. Gibian 
and Wes Chatten. “Aviation,” 41, 
July, 1942, p. 142. An outline is given 
of the process employed by Northrop 
Aircraft, Inc., for etching duplicate 
templates for the mass production of 
airplanes. The process is a combina- 
tion of the lithographic deep-etch 
process of plate-making and the ink- 
etching powder resist process used in 
photo-engraving. The metal sheets are 
coated with a dichromated gum arabic 
solution, exposed under a line nega- 
tive and developed in deep-etch 
plate making. The plate is rolled up 
with etching ink and the exposed gum 
is removed with warm water. The 
plate is dusted with dragon’s blood 
and baked in an electric oven (500°F.) 
for about ten minutes or until the ink 
and powder fuse together. The back 
of the plate is then coated with as- 
phaltum, shellac, or plastic varnish. 
Etching is done by electrolysis using 
a sodium chloride solution. 

Method of and Apparatus for Pro- 
ducing Stereograms. William Henry 
van Benschoten. “U. S. Patent” No. 
2,297,846 (Oct. 6, 1942). The method 
of producing a composite picture suit- 
in the production of 
stereograms which consists in progres- 
sively removing by an offset printing 
operation a series of equally spaced 
band-like parallel increments 
from ink of an 
individual picture on a printing plate, 
transferring said removed increments 
oa sheet placing the 
same progressively thereon in equally 
spaced parallel relationship; and pro- 
removing by an_ offset 
printing operation, a similar series of 
icrements from an ink representation 
of a stereoscopically related picture 
on a second printing plate, transfer- 
ring said latter removed increments 
to the picture sheet and placing the 


as 


able for use 


narrow 


an representation 


; 


picture and 


gressivels 


ame progressively thereon in register 
ith and in the voids existing on the 
cture sheet between the first-men- 
tioned placed increments, thus sub- 
tantially filling said voids.sey 
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Godfrey Roller Co. 
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Graphic Arts Corp 
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“Maybe Cuthbert know what he’s talking about 
when he say ‘I’m sure gonna need a convoy!” 


+ COMUGY, needed | 


HAT a protecting destroyer is to a convoy, 

regular advertising can be to your firm and its 
products in these hectic and dangerous days 
advertising can help you bring your firm and brands 
safely through so that after the war, they will be 
among the living, and not memories of yesteryear. 


If you want your firm and brand names “convoyed”’ 
to best advantage during 1943 in the lithographic 
field, we suggest regular advertising in 


MODERN LITHOGRAPHY 


254 WEST 31st STREET NEW YORK 


{udit Bureau of Ci 














TALE ENDS | 








T’S quite an achievement to hang up 
a record of half a century in bus: 
ness, and Mopern LITHOGRAPHY of 
fers congratulations to The National 
Lithographer on its 50th anniversary; 
year, 1943. 
* 


Some litho houses tell us it will be 
lack of manpower that will put ’em 
out of business. Others say paper will 
be the crux. Lack of orders appears 
to others as the ominous force which 
will cause the most trouble. But out 
of all the limitless talk of war, and 
government restrictions which affect 
the litho business, comes one small 
voice, “Electric Fuses will cause the 
most trouble. Fuses are getting so 
hard to get that someday we'll be 
burning up irreplaceable motors be- 
cause we can't get fuses.” Grim 
thought. 


* 


It’s no secret that you can talk to 
a man in Washington whose office, for 
instance, is in Building A, South. The 
next day you go back to see him again. 
and they tell you, after certain pre- 
liminary exchanges of information, 
that his office has been moved to 
Building Z, NW, which is only a 
three hour’s walk. But we thought 
the limit was reached last week when 
we were sitting in conference with an 
important man in one of the govern- 
ment agencies in the nation’s capi- 
tal, and they came in and moved his 
desk out while we were talking! We 
are still wondering if he has located 
his new quarters. 

* 

Do you steal? Do you kibitz? If 
you do these things we can fix you up 
for a small fee. If you have to swipe 
a copy of Mopern LitHocrRAPHy, or 
look over somebody’s shoulder to get 
a glimpse at it, why not enter your 
own subscription for either home o: 
office? Just send $3.00 for a year or 
if you want to save, send $5 for two 
years. Better yet, save plenty of 
money on the group rate which offers 


a substantial reduction (see page 52). 
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THE POWER THAT 


Out of this, the most stupendous 
national effort of all times, come 
surprises which only a rash man 
would have predicted a few short 
years ago. Imagine America, the 
world’s giant of production, being 
short of anything! 

But shortages there are ... and 
the most baffling shortage, as 
this is written, is manpower. The 
130,000,000 of us aren’t enough 
to do the job we have to do in the 
time we want to do it. The time 
is near for a reshuffling of the 
pack, with the ace producers 
drawn by the industries which 
need them. 





The paper industry is no spoiled 
darling of the gods. It, too, feels 
the impact of these dislocations. 
But it is resourceful. It has met 
problems before... met them and 
solved them. It will solve this one. 
As “Paper Makers to America,” 
we pledge our utmost to provide 
all the Mead, Dill & Collins, and 
Wheelwright papers for your essen- 
tial needs, including advertising. 

And advertising is essential, in 
war as in peace. Our Government 
recognizes it as such, for the 
business of America is the only 
collateral we have, to pay for the 


war and to finance the peace. 


WAR SAVINGS BONDS! The best buy in paper today! 


E MEAD CORPORATION 


WINS IS MAN 


Offering a completely diversified line of 
papers in colors, substances, and surfaces 
for every printed use, including such famous 
trades as Mead Bond, Moistrite Bond and 
Offset; Process Plate; Wheelwright Bristols 
and Indexes; D & C Black & White, Print- 
flex, Canterbury Text, and De & Se Tints. 
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Makers 10 * 


SALES OFFICES 


THE MEAD SALES COMPANY 
DILL & COLLINS INC. 
WHEELWRIGHT PAPERS, INC. 


230 PARK AVENUE, NEW YORK CITY 


New York Philadelphia Beston 
Chicago Dayton 
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No other personality in all history has left its imprint more indelibly upon community growth 
and National spirit than the printer. Courageous and optimistic, he pioneered for education and 
enlightenment and all the advantages which they bring. He spurred civie pride, fought for law and 
order, opened a fertile field for initiative and earning power. He gave new impetus to business 
effort. He left cherished traditions. In many instances, America can thank the printing craft for her 
wholesome ways of life. *% And like the Minute Men of early days, the printers of teday must be 
alive to the message inseribed upon the printed page —the reason for it, its purpose and desired 
influence. Only by such genuine interest can they live up to ideals and further the highest 


efficiency in our war effort. Whatever the National objective, the printer can simplify the means. 


HARRIS 2° SEYZOUD o POMTER: COMPANY 


a sar ep OLD 1 ON 


CLEVELAND, OHIO DAYTON, OHIO 
MANUFACTURERS OF OFFSET LITHOGRAPHIC + LETTERPRESS MANUFACTURERS OF PAPER CUTTERS AND TRIMMERS « KNI‘! 
AND GRAVURE PRINTING MACHINERY + * © © @¢ @ GRINDERS + DIE PRESSES * WRIGHT DRILLS » MORRISON STITCHER 








